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SHOPPING CENTER
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Magic Shopping Center
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n airport's most significant role is un-

deniably sernving as a gateway to new

horizons and a bridge to the rest of

he world, Since the dawn of time,
exchanges across borders — whether geogra-
phic or cutural — have been the first step in res-
pecting others and the key to prosperity. Such
exchange aso serves to safeguard our future in
what is now a dobdized world. The Aéroports
de la Cote d'Azur (ACA) do not bear therr name
oy chance: They are the standard bearers for
this enchanted shore, skyrocketing it into the fir
mament of star destinations. Tireless work given
meaning by the azure coast's dlorious past and
ts present international renown, evidenced by
the steady increase in traffic to our three aipo
s, the magical triptych of Nice-Cannes-Saint
Tropez. Three dream Oestinations, especialy
for business aviation and travelers whose time
is precious and who expect premium services.
And so our credo has become "luxury attitude.” A
comprehensive approach that takes us to every
realm of the travel world, such as Portugal, with
Sky Valet's acquisition of the FBO and fiight sup-
port entity JetBase. And in Ching, too, the new
Eldorado of tourism: In 2015, 116,000 travelers
from the Middle Kingdom came to our region,
an increase of a whopping 29%! To further forge
these ties, the French Riviera has a prestigious
new ambassador, the star of the Chinese siver
screen, Liu Ye, married for seven years to a Nice
native and a shining star in his country, where he
has more than 50 milion followers on the social
networks, He is also now full-fiedged member of
the Cannes celebrity constellation, with a suite
bearing his name at the Carlton Hotel, between
those of Grace Kelly and Sean Connery. The
French Riviera is a hal of fame that should re-
main borderless, boundiess ... and our arports
senve as the entryway to this wonderiand. Planes
of increasingly high tonnage can now land here:
Cannes, for example, can now receive 35-ton
business aircraft. The prestigious FBO Sky Valet
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continues to spread its wings, as well, and has
made a new home at Paris-Le Bourget, as well
as throughout Spain — Madrid, Barcelona, lbiza,
Valencia, Mallorca.

Not to mention the high-end helicopter links that
have flourished, departing from a new terminal in
Nice, designed as a connecting platform, to fly to
Monaco, Cannes, and Saint-Tropez. Now more
then ever, ACA is whally committed to serving
the region that is also its brand: the Cote d'Azur.

© Jerdme Kelagt')pi;h.— Aéroports de la Co

Dominique Thillaud. Chairman of the Board,
Aéroports de la Cote d’Azur Group
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71 RUE D’ANTIBES - 06400 CANNES
+33(0)4 93 39 3068

LOuis Ju icn .I. F'I COURCHEVEL 1850 - MERIBEL - SAINT-TROPEZ
e I S WWW.BIJOUTERIE-JULIAN.COM

JOAILLIERS a CANNES depuis 1862 f ®8 P ¥
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GRIMALDI FORUM
MONACO

ROBERT COMBAS
les années 80-90
du 7 aout au 11 septembre 2016

GRIMALDIFORUM
MONACO

10 avenue Princesse Grace
98000 MONACO

+377 99 99 20 00
www.grimaldiforum.com

www.laurentstrouk.com
galerie@laurentstrouk.com
+33(0) 140468906

instagram - facebook
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First Spain, now Portugal

Sky Valet is weaving a veritable
web in Europe and reaching
for new horizons

Apres I'Espa gme
Sky Valet tisse sa UMU en
Europe et s'ouvre a de
nouveaux Norizons.

N

oY VALE
PORTUGAL |

GAl WAYS

10 THE

WORL

SKY VALET @ LA BELLE AVENTURE PORTUGAISE

| he story began in May 2015 in Geneva at
the European Business Aviation Conven-
ton & Exhibition (EBACE).  Dominique
Thilaud, CEO of Aéroports de la Cote d'Azur
(ACA), and Michel Tohane, Director of ACAS
General Aviation Business Unit, publicly played
a trump card: the acquisition by Sky Valet, their
FBO specidizing in business-aviation ground
handing senvices, of Gestair FBO, the sector
leader in Spain with prestigious premises in Ma-
drid, Barcelona, lbiza, Pama de Mallorca, and
other cities. It was a great leap forward in their
development strategy, dubbed hors les murs,
‘outside the walls.” But, discreetly, they were
aready widening the web being woven in Eu-
rope and beyond.
The EBACE is the event for contacts and
networking in business aviation. It was there
that Michel Tohane got in touch with Hiipe
Atalde Carvaho, a Portuguese entrepreneur
who founded JetBase, a company with two
distinct dimensions, in 2008 It is both an FBO

with presence at the major Lusitanian airports
(Lisbon, Porto, Faro, Cascais), making it the
market leader, and a flight support firm, ma-
naging en-route flights for operators, meaning
overfight clearances, movernent windows, flignt
plans, weather forecasts. For ACA, buying out
this company meant both becoming Number 1
on the entire lberian Peninsula, but also crea-
fing gateways 1o Africa and South America, for
JetBase is also represented in Madeira, Cape
Verde, Mozambigue, Angola, and the Azores,
where many private planes from Brazl and Ar-
gentina make technical stops. What a palette
of emerging markets for business aviation! "Put-
fing one foot in Africa,” shares Michel Tohane,
‘means paving the way to congquering new terri-
tories; it makes dll things possible on a continent
that's stil quite inaccessitle.”

ANEW LINKIN AN INTERNATIONAL CHAIN
The discussions would continue for several
months, but remained fluid and friendly, Eve-

ryone on both sides wanted a successful out-
come. Carvalho wanted to expand, but didn't
nave the means; ACA had made the Sky Valet
FBO a major component of its development
strategy. In the fall of 20156, contacts and proce-
dures intensified and eventually led to an agree-
ment for full transfer, with Filipe Ataide Carvalho
remaining as the head of the company.

For ACA, this investment was an incredible
opportunity. Some 4,000 movements were
now being added to the 58,000 that Sky Va-
let already managed. It was one more link in a
now pan-European chain. Naturally, it meant the
advent of new clients, continuity of service for
operators, quality guarantees, the chance to
reduce al costs by sharing outlays as a result
of the additional volume, and therefore to offer
customers various privileges, better rates, and
vear-end discounts, It also meant new senvices
coming into play. With the Gestair acquisition,
Sky Valet has a control center in Madrid for all its
European operations. All fights are supenised
24 hours a day there, Jetbase's flight support,
tased In Cascals, also operates around the
clock and performs over 3,000 operations an-
nually. It can now liaise with Madrid and guide
customers toward destinations where Sky Velet
operates.

The acquisttion, announced at the 2016
EBACE in Geneva, now places Sky valet at the

forefront of FBOs in Europe. This interational
expansion echoes the overarching globalization
of business aviation and the ever-intensifying
standards that go with it. But Sky Valet's phi-
losophy remains immutable; Now more than
ever, its mission is to offer passengers, crew,
and aircraft the industry's best practices and a
full range of premium senvices, dovetaling per-
fectly with the image and home of ACA, the
Cote d'Azur.
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et [Amérique du Sud. JetBase est, en effet, re-
présentée a Madere, au Cap-Vert, au Mozam-
bigue, en Angdla et aux Agores, ou bien des
avions prives en provenance du Brésl ou d'Ar-
gentine font des escales techniques. Autant de
marchés émergents pour laviation daffaires ! «
Mettre un pied en Afrique, confie Michel Tohane,
Clest s'ouvrr de vrais territores de conquéte et
tous les champs du possible sur un continent
encore dffficie d'acces ».
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UN NOUVEAU MAILLON DANS UNE
CHAINE INTERNATIONALE

Les discussions vont durer plusieurs mois, sans
pour autant étre difficles. De part et d'autre, cha
cun a la volonté d'aboutir. Carvalho souhaite se
développer mais n'en a pas les moyens ; ACA a
fatt de son FBO Sky Valet un éiément majeur de
sa stratégie de développement.  Des lautomne

BECOMING NUMBER 1
ON THE ENTIRE IBERIAN
PENINSULA, BUT ALSO
CREATING GATEWAYS
1O AFRICA AND SOUTH
AMERICA ...

DEVENIR NUMERO 1 SUR
TOUTE LA PENINSULE
IBERIQUE MAIS AUSSI

S'OUVRIR DES PORTES
SUR LAFRIQUE ET
LCAMERIQUE DU SUD. ..

20156, contacts et procedures s'intensifient et fi

nissent par déboucher sur un accord de cession
complete, FHlipe Atalde Carvalho demeurant a la
téte de l'entreprise.

Pour ACA, cet investissement est une formidable
opportunité. 4 000 mouvements viennent s'ajou

ter aux 58 000 que gere déja Sky Valet, Clest
un mallon  supplémentaire dans une chaine deé-
sormais paneuropéenne, C'est bien sCr larivee

de nouveaux clients, une continuité de senvices
offerte aux opérateurs, une garantie de qualté, la
possibiité, grace a ce volume d'activité en sus,
de réduire tous les colts par la mutualisation
des dépenses et donc d'offrir aux clients des pri-
vieges commerciaux, de meileurs tarifs et des
remises de fin dannée. C'est aussi la mise en
ceuvre de nouveaux senices. Grace a l'acoulisi-
tion de Gestalr, Sky Valet dispose a Madrd d'un
centre de contrdle de lensemble de ses opéra-
tions en Europe. Tous les vols v sont supenises
24 heures sur 24. Le Flight Support de JetBase,
nstallé & Cascals, fonctionne Iui aussi en continu.
| rédlise plus de 3 000 opérations par an. I pour-
ra déesormais travaller en liaison avec Madrid et
orlenter ses clients vers les destinations ou opere
Sky \Velet,

Annoncee a IEBACE 2016 de Genéve, cette
acauisition place desormals Sky Valet au tout
oremier rang des FBO en Europe. Cette inter-
nationalisation, bien entendu, fait écho a la mon-
didlisation d'une aviation d'affaires de plus en en
olus exigeante. Mais les mots d'ordre de Sky Va-
et sont inchanges. Plus que jamais, il s'agit d'offrir
aux passagers, aux equipages et aux avions les
melleures pratiques et une gamme complete
de senvices Premium en harmonie avec limage
mere dACA : la Cote d'Azur,

\

SKY/VALET

YOUR FBO IN PORTUGAL

LISBON

Station Manager: Carlos Jacinto

Tel: + 351 211 997 249 / +351 910 996 268
E-Mall: : LPPT@jetbase.biz

Addresse: Hangar 6, Apron 700,

Aeroporto de Lisboa, 1700-111 Lisboa
Aeroporto Humberto Delgado, Lisboa, Portugal.

PORTO

Station Manager: Marco Bessa

Tel: +351 220 975 399 | +351 910 991 079

E-Mall: Ippr@jetbase.biz

Addresse: Edificio das Companhias, Aeroporto Francisco
S& Carneiro, 4470-758 Portugal

Aeroporto Francisco Sa Carneiro, Porto, Portugal.

... AND ALSO: BEJA, MADEIRA, AZORES, ANGOLA, MOZAMBIQUE, CAPE VERDE

FARO

Station Manager: Mario Venda

Tel: +351 289 149 944 | +351 910 996 234

E-Mall: Ipfr@jetbase.biz

Addresse: Gabinete 1.17, CP 2071, Aeroporto de Faro,
8006 - 901 Faro. Aeroporto Internacional de Faro, Faro,
Portugal.

CASCAIS

Station Manager: André Mendes

Tel: +351 211 328 947 | 910 996 318

E-Mail: Ipcs@jetbase.biz

Addresse: Gabinete 1, Aerddromo Municipal de Cascails,
2785-632 S. Domingos de Rana

Aerddromo Municipal de Cascals, Tires, Portugal.

ARCHITECTURE FOR SHADE

State-of-the-art retractable automatic awnings.
Transform your outdoor area into an architectural space.

www.artesun.com



HOTEL CARLTON CANNES

ALLEE FRANCOIS BLANC
MONACO

CANNES POP-UP STORE HOTEL CARLTON - 58, LA CROISETTE - FROM JULY 9TH TO SEPTEMBER 11TH - MONACO ALLEE FRANGOIS BLANC - COURCHEVEL 1850 LE TREMPLIN
PARIS 8€ 120 CHAMPS-ELYSEES - 74 FAUBOURG SAINT-HONORE - PARIS 16€ 76 RAYMOND POINCARE - WWW.MILADYPARIS.COM

MAISON DE FOURRURE PARIS 1933




The master of glass and crystal,

a symbol of French luxury, is
renowned for its unigue pieces.
Savoir-faire expressed in this giant,
blue-patinated Tourbillon vase.

Symbole du luxe hexagonal,
la maison verriere se distingue
par ces pieces unigues. Un
savoir-faire incamé par le vase
Tourbillons XXL pating bleu.

PTIONAL
—ROM LALQUE

LALIQUE, UN VASE D'EXCERPTION

he gleaming briliance of Lalique designs
Thas long fired imaginations worldwide.

Founded in 1888 and the crown jewel
of France's crystal industry, Laligue works
in five main categories: jewelry, decorative
items, interior design, perfumes, and art. The
glass specidlist offers an extensive collection
of vases, like the sumptuous, giant Tourbillon
vase, patinated blue. This bold, poetic pie-
ce in Clear crystal is crafted with mesmerizing
abstract patterns is available in a limited edi-
tion of just 288 vases.

['éclat de ses bijoux fait réver le monde en-

ndée € 888, la maison Lalique a
su devenir I'un des rons de la cristallerie
francaise. C'est autour de cing ¢ s piliers
qgu'elle rayonne aujourd’nui archw ,Jk,,r; d'in-
térieur, les bijoux, les parfums, l'art et les ob-
Jets décoratifs. Le verrier offre ainsi une vaste
colection de vases. Comme le somptueux
vase Tourbilons XXL patiné bleu. Graphique
et poétique, cette piéce en cristal incolore ar-
bore des motifs abstraits. Une é&dition limitée

a 288 exemplaires

Boutsen Design Shop, General Aviation Terminal, Nice Cote d’Azur Airport. +33(0)4 89 98 53 04

ost true dficionados of word cuisine
M aready know this luxurious establisnment

on the Rock. And they now have even
more reason to love it Joining the Tha and
Japanese culinary experiences offered at the
Maya Bay restaurant, a portion of its premises
now pay homage to Morocco. Le Mayakech, as
it's called, serves traditional, spicy, refined cuisine.
Enjoy the specialties, both sweet and savory, of
this fascinating land, from tagines to couscous to
pastries. The taste of distant horizons.

n March 20156, Sky Valet joined the very

exclusive club of Le Bourget's Assistants

de laviation générale, general aviation
assistants. The network has been servicing
business and private aviation customers for
over a year at this airport, a first year "packed
with extracrdinary achievements,” says Michel
Tohane, Executive Vice President of Sky Valet.
‘I'm convinced that our business strategy, our
worldwide talent, and our focus on generating
synergistic  relationships  throughout — our
European network have paved the way to an
even better future.”

oY VALET
CELEBRATING
AYEAR Al LE
BOURGET

SKY  VALET © UN AN DE
AU BOURGET. Em mars 2015

dans laé
C u\)t nés a a ation ¢ ' es
- « remplie j@

des se

; [ h” el T¢
ident Exécutif d \%k Valet, «
convaincu gue notre stratégie «
taent mor m:,,y notre co
synergies a travers notre ré

menera méme a un futur melleur »

MONACO A 'HEURE MAROCAINE
Les amateurs de cuisine du monde connaissent
sans doute cette adresse luxueuse du Rocher.

Quills se réjouissent : le restaurant Maya Bay
accuelle, aux cotés de la Thalande et du
Japon, un espace consacre au Maroc, Le
Mayakech - c'est son nom - offre ainsi, dans la

pure tradition d'une cuisine épicée et raffin
les melleures recettes du ray:z: du couchant
lointain. L'occasion de urer tajines,

C
J
COUSCOUS et autres spéc \a\m s venues daileurs.

Maya Bay Restaurant, 24 av. Princesse Grace, 98000 Monaco. Tel. . +377 97 70 74 67.

MONACO
GOES
MOROCCAN




GOURMET
INDUL GENCE
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hould you ever be in Saulieu, In the Bur-
Sgundy region of eastem France, be sure

to set aside time for a truly epicurean ex-
perience: The Relais Bemard Loiseau is one of
the most legendary restaurants in the French
gastronomic world., In this refined, intimate set-
ting, guests wil still find a few dishes from the late
Chef Bemard Loiseau on the menu. The hotel,
100, Is a relaxing haven and boasts a lovely spa.
The erudite hospitality here can also be found at
the Groupe Bemard Lolseau's Parisian restau-
rants, as well as the locations in Beaune (Loiseau
des Vignes) and Dijon (Loiseau des Ducs).

Ll

ESCALE GOURMANDE
S vous faites étape a Saulieu, ne ratez pas
cette authentioue demeure bourguignonne.
Dans un décor raffing, le Relais Bemard Loiseau
offre 'une des tables les plus mythigues de la
gastronomie frangaise. On retrouve encore a la
carte, dans une atmosphere intimiste, certains
plats du chef cuisinier Bemard Loiseau. Pro-
pice a la détente, établissement dispose aussi

d'un agréable spa. Un savoir-vivie a dé

UvIr

dans les restaurants parisiens du Groupe Ber-

Le Relais Bernard Loiseau, 21210 Saulieu.
Tel: 03 80 90 53 53.
reservations@bernard-loiseau.com

il .

YVES
DELORME
COMES TO
CANNES

WES DELORME SINVITE A CANNES
La cite des fe vu fleurr, ce printemps

2016, une nouvele boutigue YA

Buildihg history since 1890
Nous batissons I’histoire depuis 1890

n the spring of 20186, the city of festivals
saw the arrival of a new Yves Delorme
boutigue. This French company has been
making upscale home linens since 1845:
sumptuous bedding sets, luxurious ba-
throbes — masterfully crafted treasures born
of a passion for textie and comfort. Auda-
city, poetry, excellence, and savoir-faire are
the hallmarks of Yves Delorme, standards
which, in 2001, earned the enterprise a
place among the members of the presti-
glous Comité Colbert.

BUILDING HOMES
CONSTRUCTION DE BATIMENTS RESIDENTIELS

RENOVATION AND MAINTENANCE
ENTRETIEN ET REHABILITATION DE BATIMENTS

HOSPITALITY AND RESTAURANT FACILITIES
CONSTRUCTION D'ETABLISSEMENTS HOTELIERS
ET DE RESTAURATION, AINSI QUE D'EQUIPEMENTS INDUSTRIELS

PUBLIC WORKS
OUVRAGES DE GENIE CIVIL

construcciones &

ferratur

BALTYC qP

OBRAS Y SERVICIOS, S.A.

PROTECH

SEGURIDAD PARA CONSTRUCCION

Boutique Yves Delorme - 15, rue des Etats-Unis 06400 CANNES, France. Tel : 04 93 38 93 39.
C/Madalena, 1.Pol. Son Bugadelles. (Santa Ponca). 07180 Calvia. | Tel. +34 971 699 606 | Info@grupoferra.com

18 WWW.GRUPOFERRA.COM



reative, sensual and innovative.., these

are words that define the distinctive style

of the Swiss De CGrisogono brand. This
contemporary barogue style Is the result of a
passion for precious stones and diamonds.
Haute couture’  craftsmanship,  audacious
creations, innovative materials and a glamorous
look are all part of the master jeweller's principles.
And let's not forget the genius of its visionary
creator, Fawaz Gruosi. In 1993, this man who
spent his childnood in FHorence founded the
orand with two partners, VWhen in contact with
a precious stone, his inspiration never falled to
produce exceptional pieces. Whie  acquiring
new expertise, De Grisogono went on to

maintain a tradition of personal jewelery sets,
Today, this has led the brand to create unigue
pieces of jewellery that are ambassadors of
inimitable style.

LE SAVOR FA\PE D
DE  GRSOGO
innovante. .. Aut
sigmaﬂm de la maison st

contempol

MATTRE  JOAILLIER

le doit
et des
audace
Httitude
glamour font  partie du meéitre
Sans oublier le génie de son

Faw (qur uosi, En W‘“(kﬁi’}CHu’“\’ﬂC

quiap
margque
cesse de donner, au ¢

et d'une pierre, des

NEWS

THE EXPERTISE OF
DE GRISOGONO'S
MASTER JEWELLER

onnelles. Tout en »?cqf‘;rar‘t de
Ouveaux savair-faire, de Grisogono maintiendra
une tradition de parures persor r“Hc Ce qui
amene aujourd'hui la marque a Crés
uniques, ambassadeurs d'un styk

SONACA 200
READY FOR
TAKE-OFF

is is the latest single-engine two-seater
designed by Sonaca Aircraft, It's based
on the Sling model, developed by The
Arplane Factory. Assembled in Belgium and
dready on sale at 175,000 euros for the basic
model, the aircraft was designed for piot trai-
ning and leisure aviation. With a wingspan of 9
metres and a length of 7 metres, it has a take-
off weight of 780 kg. The aircraft's 115 hp Rotax
engine enables it to reach a cruising speed of
1186 ktas with a range of 760 Nm. EASA (Fu-
ropean Aviation Safety Agency) certification is
expected for summer 2017,
The Sonaca 200 stands out on the light avia-
tion market for its low maintenance costs, low
fuel consumption (including lead-free petral) and

the quality of its after-sales senice as Sonaca
Alrcraft pledges to deliver spare parts and repair
solutions In less than 48 hours in order to keep
any downtime to an absolute minimum.

The first deliveries are scheduled for end 2017,

ACA 200 PARE AU DEC /\/LL*\\]E Vo

Assemblé en \q\qw Ht déja commercidlisé
au tarif de base de 175 000 euros, lavion a
été congu pour la formation des pilotes et les
vols de loisirs. 9 metres d'envergure et
7 metres de longueur, l'apparell est moto
par un bloc Rotax de 115 chevaux. Ce demier

20

lui permet dafficher une vitesse de croisiere
de 115 nosuds, pour un rayon daction de 1
300 Kilometres. Sa certification EASA /\’Agemce
européenne de la sécurité aérienne), pour un
poids au décolage de 750 kg, est aﬁemdue a
lete 2017,
Sur le marché de laviation légere, le Sona
200 se distingue par son colt de maintenance
it, sa fable consommation de carbura
ence sans plomb) et la qualité de
ores-vente. En effet, Sonaca Alr-
§ vrer pieces de rechanges
e réparation en moins de 48 he
1S échéant, de minimiser l'mmobilisa-
tion de lapparel au sol L@> premieres
3( prévues pour fin 2017,

NEWS

SKY VALET
TH =B VB
HOPTYTAT AV

V13 Vicnanai B Topryrammol Sky Valet pacluvpsieT CBOIO eBROMENCKYIO CETb U OTKDBIBEET HOBbIE
HanpasneH/s B Adprke 1 HOHOM Aviepuike, Boe Hausanocs 8 Mae 2015 1L Ha MEeXayHa00HOM
BbiCcTaBke EBACE B XKerese. LoMHUK Tiio, TpesnaeHT roymsl asporoptos J lasypHoro Gepera (ACA)
1 Miwens ToaH, QVpeKTop aB/aLii 0BLEro HasHaqeHis ACA, oVLIANEHO OOBSBNSIOT O MOKYNKe
KOMMaH/E/ Ha3EMHOMO OOCTyR/BaHAA Sky Valet rcrnaHckoro fiaepa aTtol cdbepsl, KomnaHii Ges-
tar FBO. Tarke bnaropaps Boictaeke EBACE Muless ToaH MeeT BOSMOXHOCTL BCToe-M ¢ Duniine
KapBas:t0, OCHOBATESIeM MOPTYIasIsCKOV KOMMaH/ JetBase. JIigep Ha cBoem poHke, JetBase
paboTeeT cpaay B AByx chepax: FBO (ixed-base operator), 8 asponootax JIiccaboHa, [opty, Dapy,
Kalkan, 1 Fight support, nonaeokieas, OT VVEH ONepaTopOB, VIpasIeHre NoneTam: DaspellieH/e
Ha MPONET, PacCaH/d, NMONETHLIE MaHbl, MPOMHO3 Norofdbl. O, KapBas-o MemaeT pasBUTVa CBOEM
KOMMaH/M, HO HE UMEET Ha 3TO A0CTaTOqHO coecTs. [na ACA norodpeterie JetBase - 310 BaxkHbIN
CTpaTen “eckn Xon, noseorskoLLY Sky Valet cratb Hovepom 1 Ha [ IpeHerCK/IOM MoSyOCTROBE, a
TaKKE MOMYHAT BOBMOXHOCTS OTKDBITYA HOBBIX HAMPARNEHVIA B ADDVIKE 11 FOXHOM AMEDIIKE, MOCKOSBKY
JetBase npenctasnera B Mapenope, Kabo-Bepae, Mozavorike, AHrone 11 Ha ASODRCKIX OCTROBaX, 1O
ELLE U HOBbIE KIMEHTBI, HEMPEDLIBHOCTL YOIV, MOSOOCTARIAEMBIX OMepaTopam, rapaHTVR KaqecTsa
N BOBMOMKHOCTL CHU3TL UBOSOMK/ 3a CHET MOBLILLIEHS 0ObamMa JeATeNbHOCTU W, CenoBaTesisHo,
MEeONIOKATL KIVIEHTAM JHMOTHI U CKAOKM B koHLEe roda. O nokyrke JetBase 6bu10 oLvarisHo
06bsBNeHo Ha EBACE 2016 B XKenere, |To caenano Sky Valet eBponerckiv niaepom B cabepe FBO,

K BSHED/ FOTOB' Sonaca Alrcraft mpy coTpyaHHecTse

¢ The Aimlane Factory BbMycTvNa HOBLIV QOHOMOTORHbIV ABYXMECTHGIV
CaMONET,  padpaboTaHHbI Ha ocHoee Moden Sling. Sonaca 200
npenHasHaqeH 019 O0y“eHVA MAIOTOB U JIKOOUTENBCKAX  MONETOB,
Cbopra camoreta ocyLeCTBiseTcs B benona. Annapar  ocHalleH
mpratenev Rotex B8 115 nc., 4o nosso/eT ewy  OOCTUIraTb
Kpercepckon crkopocv B 115 varos ¢ paanycom noseta 8 1300 K,
FPasviex Koslna Sonaca 200 cocTarngeT 9 v, AfHa - 7 M, MoV BEIETHOM
vacce B 780 k. Ceprmukaia camoneta EBPOMericK M areHTCTBOM
Mo aBVaLoHHOY BesonacHocTV (EASA) HasHadeHa Ha neto 2017 ropa.
Cpean npsnctap/tensal) nerkon apvalin Sonaca 200 oTfi-aercs
H/BKVIMIA 3ETRATAMM HA TEXHVHECKOE OOCYK/BaH/E, H/BKVM DACXOOOM
TOVBa (B TOM Y/CTie HESTWIIDOBAHHOMO TOM/MBE) M Ka4eCTBOM €ro
MOC/IEMPOOAKHOTO OOCINKMBAHS, B CyHae TEXHHECKIX HEMOMaAoK SO-
naca Arcraft 0bsa3yeTCs A0CTaBTL 3aracHsIe “acTu W i OCyLLIECTBATH
PEMOHT MeHee Yem 3a 48 Y., YToObI CBECTU K MVHIMYMY VIMMOOI3aLMIO
BO3MyLUHOMO cyaHa Ha 3emrie. CamomneT ke MOCTYMAN B MOOOEKY MO
6azoBon LieHe 175 000 espo. ['epBsie NocTaBk/ - B KoHLE 2017 T,

YTOHHEHHBIV
XPYCTA b
LALIQUE Mapka
Lalique, ocHoBaHHas
B 1838r,

ABASTCA STAIOHOM
paHLY3CKOro
XPYCTasIBHOIO
vekycersa. OaHvM
113 NocAeaHmx
TBOPEH Lalique

B €€ YH/KaIbHOW
KoNnexkuym Bas
cTana xpycrasbHas
Baza Tourbillons XXL
C ro/lyoon aMabo.
OrpaH/YeHHBIN TpaK
B 288 3k3.

OCTAHOBKA [U1A TYPMAHOB

Byoyarn B Conbe, 0ba3aTeNsHo nocetuTe
TUNMUHOE BYOryHACKOE nivieHe Relals Ber-
nard Loiseau. 3peluHn pecTopaH, oavH 13
NereHOapHbIX  PECTOPaHOB  (DPaHLLY3CKOY
raCTROHOMM, Mpen/iarasT B CBOEM MEHIO
dupMeHHble  Onoga U3BECTHOMO  Led-
noeapa bepHapa Jloaso.  VIBbICKaHHbI
O/i3aliH  VHTEepbepa  UapuUT  BO  BCEM
mveH,  [ng BesynpedHoro  otaeixa B
orene ectb Cna-ueHTp. [acTpoHOMMHECKOS
NyTELLeCTBME MPOAOSKAETCA B peCTOpaHax
Mapwxa rpynnsl Groupe Bermard Loiseau, a
Tarxke B I boH (Loiseau des Vignes) v B T.
LkoH (Loiseau des Ducs).

HEMOBTOPVIVBIN CTS T
DE GRSOGONO

KpeaT/BHOCTb,  YWyBCTBEHHOCTb,  VHHOBALWS. .
BOT /MLLb HECKOMBEKO CJI0B, XaRakTepV3yioLLX
MBBECTHVIO LLIBEMLIBRCKYIO Mapky de Grisogono.
CTb COBPEMEHHOTO BapOoKKO, CMENbIE aeN,
VHHOBALYIOHHBIE  MaTERVaST!l - TEMITEDAMEHT
haute couture  sBMAOTCA  OTIVHUTE TbHBIMYI
YepTaMn ee reHvanbHoOro co3natena. B 1993
rony ®aeas [pyosn, BeIROCLLIMA BO DRopeHLN,
OCHOBaN CBOW U3BECTHLIM BpeHa.  CerogHs
Mapka de Grisogono He nepecTaeT M3otpeTarb
N COBOEET YHKATBHBIE HOBE/IMDHBIE VSOEVA,
COXPaHSA MOV STOM CBOV HEMOBTORV MBI CTAS b,
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SKYVALET @ 1 TO/[
COTPYOHNHE=CTBA C
JIE-BYPKE

B wvapre 2015 ropa Skyaet scyrvn 8
SKCKMO3VBHL — KIYD  Asvaln  o0LLEro
HAzHa4EH/ Jle-bypwe. Yoxe ron,
KOMMaH st obecne-vBasT Yoy GrsHec U
LacTHOM  aBvaln.  [lepBsid rof,  «MOMHBI
VICKIIOHATESNBHBIX  OCTVIKEHA/, 11O C/I0BaM
Muiena ToaHa, Buue-mpeanpeHta Skyvalet
S VOEKMEH, YTO Hallla BBHEC-CTPATEN/A, HALL
MEMKOYHADOAHGI OMbIT, HALLM MHOMOHCIEHHBIS
YOWWR 01 CO30AH/A CHEPIM B HaLLew
EBPOMNEVICKOM CEeTV MOVBEOYT HaC K JyHUIemy
OyoyLLEMY>,

VB LLEﬂOPM B KAHHAX

BecHom 2016 . B ropone ectvisanien
OTKpbUICS HoBbIM ByTK Yves Delorme. C
1845 . dpaHLysckasd Mapka MpousBoOMT
nocTeNsHoe Oe/be BhICOHalLLEro KauecTsa:
KpacvBerLMe — MOKpbBasia,  POCKOLUHbIE
OaHHbIe xaratel... HacToALe Npon3BeaeH S
VICKYCCTBA, CO3MaHHbIE OMbITHBIMA MacTepamMy
TEKCTUIBHOO aena. CMEenocTb, MOSTUYHOCTD,
COBEPLUEHCTBO U yMeHe - S soTea
OTATENBHBIML - HepTam Yves  Delorme.
L[ocTolHast  KOoMMeHcaLUms  COBEPLLIEHCTBY
- ¢ 2001 1. MapKa BxOOUT B OOLLECTBEHHYIO
opraHn3auo Komuret Konstepa.

MOHAKO T10-
MAPOKKAHCKOMY
BPEMEHI

[yomaHaMm 1 3HaToKam 6110 PasHbIX CTRaH MVIa,
HECOMHEHHO, 3HAKOM STOT apec B KHDKECTBE
MoHaxo. OtHbHe, B pectopaHe Maya Bay,
PAOOM C TaCK/MMA 11 SAMOHCK/AMA - BrIodamuA,
COCEeACTBYIOT  OMio0a  MapOKKAHCKOA  KyXHI,
CreLansHo OTBeAeHHOE MPOCTRaHCTBO AN UX
nervetalm, Le Mayakech, napint BO3MOXHOCTS
HACNEOUTECA Y TOHHEHHBIMV BKYCAM BOCTOHHOM
KyxHA 1 ee MydMi- peLertamii, T oexpacHast
BOSMOXHOCTb MOMPOBOBATEL KYCKYC, TAMK/H U
Opyrvie TRaOULMOHHbIE OMoma.
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Street art and pop art have a
relationship rather like that of
young siblings. One moment
complicit in mocking society's
parental presence; the next
griping about who is on whose
side of the back seat. A rapport
played out for many years on
city walls worldwide.

'y a un amour du pop art, a
'image d'une marguerite, que le
street art effeuille un peu, beau-
coup, passionnément, a la folie.
Une relation qui perdure depuis
de nombreuses années, au gré

de fresques illuminant les murs
et les villes du monde entier.

1.Fen X
And | ve got a Mustang,
150x130cm, 2012.

2. Speedy Graphito,
Propaganda,
280x210cm, 2014
3. Brainwash,
Super Obama.

4. Blek Le Rat,
Sweet Dreams.

t's no secret that urban and popular cultures

have influenced the impact of pop art. Tracing art

history back a few decades makes it clear how
these moverments, under the aegis of demigod
Warhol and New Yorks first grafifti artists, have fed
off one another. Hagrant examples can be found
with Jean-Michel Basquiat, with- whom Warhal
colaborated from 1984 to 1986, and Keith
Haring, whose universaism and  cormmitment
o "producing art for everyone” was admired Dy
the master of the Factory, Neither claimed any
"street-artist” status, as the label did not exist
at that time. They made the street their own for
the visblity It provided, as good a way as any to
achieve international recognition.

POP-STREET RELATIONS

The question is whether pop art owes its longevity
fo this aoility to adapt with relative ease 1o artistic
and urban vicissitudes in our environment. \What
is the current status of this relationship at once
meaningful and debated”? Consider two typical
examples in the present context. One is a French
street-art pioneer, Speedy Grafito, heavly inspired
oy the comic-strip world of B¢, himself seen as
one of the most pop-artsy artists of Narrative
Figuration. The other, Fen X, is of the new
generation of street artists, with Roy Lichtenstein's
influence oozing from his portraits, which he
often accompanies with abstract expressionist
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caligraphy. In both cases, there is no doubt
about the relationship. It is also faity oovious
in the work of Shepard Fairey: He created his
‘Obey Glant” sticker campeign, co-manages
the BLK/MRKT Inc. graphic design studio,
specializing in "guerrila marketing,” with clients
such as Pepsi, Hasbro, and Netscape aboard,
and became an intemational star with 'HOPE," a
portrat of Obama in pop colors supporting the
candidate’'s 2008 U.S. presidential campaign. At
this point, the Warhol influence, which he himself
acknowledges, was substantial,

Another great street-art pioneer is stencl artist
Bek le Rat. Considered by VIPs like Banksy to
e a trallblazer in this arena, he has no quams
about clarffying his roots: 'l feel ke 'm more a
continuation of the Pop Art movement than any
other artistic movement.” Thiery Guetta,
known as "Mr. Brainwash” and hero
of the Banksy flm Ext through the
Gift Shop, also designed the cover
of Madonna's Celebration aloum:
“The new pop icon that replaces
Warhols Mearlyn,” he says. He
freely admits his relationship
to pop art, while pointing out
certain nuanced differences:

‘| do alot of portraits like \Warhal,
ves, but our techniques are different,
our models are not the same!”

&

POP ART AND STREET ART:

BROTHERS IN ARMS?

Far from i, even If the aesthetic and plastic
ramifications are real and manifest. They are
not fighting the same fight. Pop art revels in the
contemplation of consumed objects. It plays
on the rde of the consumer society and the
potential and actual influence of advertising,
megazines, fashion, comic strips, and television
0N our consumer decisions. Pop art retains pure
observer position, without any true involvement.
And that is the opposite of street art. The street
is its battlefield, at least initially, since stars like Jon
One, Seen, Shepard Farrey, JR, and Banksy
are now exhibited in prominent galleries and
museums. Street art takes a stand, wearing its
positions and commitments on its sleeve. Like
pop art, it uses popular icons and symbbols for
the purpose of desecration, but in a much more
suoversive way. Its art is ephemeral, the city
provides its picture rails, it creates and displays in
an open-air museum. Times change, of course,
as do the means of expression. The strength of
oop art Is the abllity to adapt easly, fluidly. It does
not age. Street art is thus a form of popular art
and may rightly lbe viewed as a very close relative
of Pop Art... hence its etemal youth,

influence des ¢

[impa

(0]
c
g
8
Q
£
ol
X
2
£
©
I
©

TAMBIANCE EST
A LINSOLENCE
ARTISTIQUE..."

TAMBIANCE EST
A LINSOLENCE
ARTISTIQUE..."

reconnaissance intemat

LISBON GOES
OVER THE WALL

LISBONNE
FAIT LE MUR

The city’s street-art aficionados have put together
an entrancing, interactive cultural experience.
Lisbon Street Art Tours take visitors deep into the
urban-art scene and those who make it happen.
A great chance to explore the Portuguese
capital’s historic center while delving into the
history of street art and the techniques used to
create it. Tours by appointment in English, Dutch,
Flemish, and French.

C'est un projet mené par des passionnées de
street art. A travers un parcours interactif, le
Lisbon Street Art Tours et son collectif dévoilent
la scene de I'art urbain et ses différents acteurs.
['occasion d’explorer le centre historique de la
capitale, tout en parcourant I'histoire du street
art, ainsi que ses différentes techniques. Visites
sur réservation en anglais, néerlandais, flamand
et francais.




MENARD

EMBELLIR
AND WARHOL

AT THE MOCO
MUSEUM

BANSKY/WARHOL Next generation of global anti-aging
AUMOCD MUSEUM New Embellir Line

For the inaugural exhibit at its new modern and
contemporary art museum, Amsterdam is pulling
out all the stops, with Banksy and Warhol headlining
the opening. The display builds on the surprising,
explosive contrast between the Pope of Pop Art and
the enigmatic urban-art legend. Located between
the Van Gogh Museum and Rijksmuseum, the
Moco Museum boasts more than 80 works by
the two artists, a collection sure to draw a broad
7 international audience. This new site, born of an
nnement. Qu'en est- 2. Speedy g n, 81x10 2 initiative from Lionel and Kim Logchies, owners
a egnante of Amsterdam’s Lionel Gallery, is the chance for
eux exemples-type Banksy to at long last have an authorized exhibition,
i happy irony for a man who amused himself by
clandestinely hanging his works in major museums e

worldwide. \

Beauty that will linger for eternity

utations artist ot

\  BEMBELLIR
POP ART ET STREET ART, . washing
MEME COMBAT ?

. * o | /

MEMARD
- 2 :: -" =
-

— .-‘_

| e,
EMBELL '. EMBELLIR | g

night cream

EMBELLIR

extrach

MENARD MEMNARD
F _._._. MEMARD

a
eS plus grands mu
Available from September 2016 at the Menard Institutes and retailers shops.

Moco Museum, Honthorststraat 20/Museumplein . .
Amsterdam 1071. Phone: +31203701997 Full list of retailers on www.menard.fr/stores

Banksy through September 4. Warhol through July 3.

Nippon Menard France - 12 Rue Sainte-Anne - 75001 Paris
TéL : 01 53 29 96 12 - Web : www.menard.fr - Contact e-mail : contact@menard.fr




Le Partageur, 1987.
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The Grimaldi Forum welcomes Robert Combas, one of the leaders
of the Figuration Libre (Free Figuration) movement. This exhibit
spotlights the years 1980 to 1990, shedding light on the initial

stages of a career and an early maturity that has been passiona-
tely preserved to this day.

Le Grimaldi Forum recoit Robert Combas, I'un des chefs de file de
la Figuration libre. Ce coup de projecteur sur les années 1980/90
nous eclaire sur les balobutiements d'une carriere et d'une maturité

précoces gu'il entretient toujours avec la méme fougue.

n the summer of 1981, Ben invited Com-

pas and Di Rosa to exhibit in his Nice gallery,

caling their paintings figuration libre. The am-

piance was one of artistic insclence. It was
the famed era when the &/5, Figuration liore
France/USA exhibit was held in 1984 at the
Musée d'Art Moderme de la Vile de Paris, offi-
clally consecrating this movement in a face-off
with New York's graffiti generation: Jean-Michel
Basquiat, Crash, Keith Haring, Kenny Scharf.
The work of Combas, though freed of intellec-
tual constraint, remains subversive. Beyond
the 4,000m2 of the Grimaldi Forum exhibition
that he shares with the equally famous Fran-
cls Bacon, we (re)discover his large, traditional
paintings such as La Guerre de Trole (1938),
Joli spectacle équestre romain (1987) and Ro-
ert et Genevieve au jardin du Paradis (1938).

Le Pianiste, 1987.

by Harry Kampianne
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Many of the works come from the collection
of gallery owner Laurent Strouk and the artist
himself, In addition to his battle scenes, we
see another, multifaceted Combas depicting
music, food, sex, muses, and more, all with
a heavy dose of humor in which sometimes
sophomoric irony and exploding colors, when
seen up close, resemble a mass of disparate
fireworks,

qualifiant leur peinture de « figuration libre ».

['ambiance
meuse &x

libre Frar




"THE AMBIANCE
WAS ONE

OF ARTISTIC
INSOLENCE . ..”

"TAMBIANCE EST
A LINSOLENCE
ARTISTIQUE. . "

confrontant a la génération des « graffeurs »
new-yorkais (Jean-Michel Basquiat, Crash,
Keith Haring, Kenny Scharf). L'ceuvre Jc‘;a n-
bas, bien que libérée de toute contral
tellectuelle, reste subversive. Au-dela des 4
000 m?2 d'exposition du Grimaldi Forum, qu'l
partage en méme temps avec le non moins
célebre Francis Bacon, nous (re)découvrons
ses grandes toles histo que
La Guerre de T'ﬂ@ (1988), J ctacle
équestre romain (1987) ou encore Robert et
- > au jardin du dis (1988). Un bon
nombre de tableaux proviennent de la collec-
tion du galeriste Laurent Strouk et de I'artiste
lui-méme. Outre ses scenes de batallle, ¢
a un Combas multl facettes que nous av
affaire ; musique, nourriture e, muses... Le
tout teinté d'une forte do numour ou liro-
nie parfois potache et lexplosion des couleurs
ressemblent de tres pres a une foule de feux
dartifice disparates.

Grimaldi Forum, 10 avenue Princesse Grace
MC 98000 Monaco. Tel: +377 99 99 20 00
August 7 through September 11.
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La guerre de Troyes, 1988.

Acrylique sur toile, 1987.
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HAPPY DESIGN STUDIO

www.happydesign.net

AIRCRAFT EXTERIOR CUSTOMISATION
& PAINTING SUPERVISION
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THERE’S ONE EVENT
POBEPT KOMBA
5 VOHAKO THIS YEAR YOU WON'T
pen oo g L WANT TO DELEGATE
C o et TS0 T TO YOUR STAFF

HEBEPOATHAS 3PEOCTb U MbUKOCTL  €ro
TanaHTa.

PaboTsl Komba, x0T 1 CBOOOAHR! OT JHODOro YACHTING - AVIATION - AUTOMOBILE - HORLOGERIE - IMMOBILIER - ART
VHTESIEKTYaJTeHOrO - OrpaHHeH A,  BCe XKe WANT IT NOW. HAVE IT NOW.?2

ocTaoTCH  HACTpoeepraoLyv, B4 000

M2 BbICTaBkW [privaneay Popyma Mel BHOBb

OTKObIBaeM O ceba  ero  3HaveHUTbIe CANNES-COLLECTION.COM

TBODEHVA  © [posiHoKas  BOHa (1988,
KpacuBell  CrexTaxk/lb  PDUMCKOM  KOHHVILG|
(1987) vinn PobepT 1 »KeHeseesa B Panckom
cany (1988). BorbLUMHCTBO MpeacTaBNeHHbIX
KapTUH MPUHAQIEeKAT KOMIeKUW/ raneprcTa
Fen X by Taki Bibieles. JlopaHa CTpyka 11 CaMOro  xyOOKHUKA.
[TOMUMO  BOEHHBIX CLIEH, [ MOceTUTenemn
BbICTaBKM OTKObIBASTCA MHOTOrPaHHbIA
Komba B pasdvuHbiX  Temarvikax: My3blka,
ena, Cexc, My3sbl.. Bcé B COMPOBOXOSH/M
BHAYTESNBHOW 036! HOMOPA, M A8ME UPOHAN,
11 IBETOBLIX B3OLIBOB, MOXOXKIX Ha MHOMECTBO
DPA3PO3HEHHBIX (DEVEPBEPKOB.

[Nosvoe BvaHVE ypbaraMa Ha Mon-apT He SBIFETCA CeKOaTOM. LIOCTaToMHO MPOCMOTPETH
VICTOPIO MOCNEAHVX OECATUNETVIA, YTOOBI MOHSATL, YTO TEYEHA NOA NOSABOAVTENSCTBOM YopXona
1 MEPBbIX HBHO-MOPKCTVX TArmepOB NOCTOSHHO NMOANTEIBAIV OOy OPyra aesMi, [ oeKpacHbIN Tomy
NOVVED - COTRYAHMYECTBO Yopxona ¢ »KaH-Muwenem backest ¢ 1984 no 1986 1. Onv coenamm
YAWILLY CBOUM My3eeM, HTOOb! [OONTECA MEXAYHAPOAHOMO MPVBHAHS,

MOn-APT N CTPUT-APT - OBLUME LIENTN?
370 fanexo He Tak, [on-apT cocpenotaq“rBasTCs Ha MONMTUKE WICTOMO HaboaeH s 6e3 peaisHbIx
00A3ATENBCTB, Ha CO3EPLIAH MPOOYKTA NMOTREONEHNSA, Ha POV MOTREOUTENBECKOTO OBLLECTBa U
BIVISHWA PEKNaMbl Ha BoIOOD noTpedrtena. CTpUT-aoT - COBCEM HAaobOPOT. Ero norem nencTams
SBNSETCS Vg, MO KpalHer Mepe, B Haqane, MOCKOMBKy, Takve apTiCThl, kak Jonone, Seen,
Shepard Fairey, JR, Bansky BbicTasnsaotcs
CErofHa B M3BECTHbIX My3esX Mupa. lakke
Kak ¥ Mon-apT,  CTpUT-apT  pabotaeT  C

1

CETTE ANNEE,

ILY A UN EVENEMENT
QUE VOUS NE DELEGUEREZ
PAS A VOTRE EQUIPE

NVIdOOVI1IX IWNOLdIre

2
VOUS LE VOULEZ ?

COBDEMEHHOM  CUMBOJIMKOM B LENAX €. CTPUT-APT B JINCCABOHE m——————
necaxkpammasau, HO VCNob3yd Moy 9TOM JTOT MPOEKT ObIN PaspPaboTaH '
ropazno bonee HYCnpoBepraloLye MeTons!. HACTOALLMIA LIEHATENAMU CTPUT-a0Ta. -

Ero 1ekyccTBO athemMepHO, T.K. ero raBHbIM Bo BQGMQ MPONYTKV KOexTVB Lis- A LA RENCONTRE
My3EEM OCTAsTCS VLA, pon Street Art Tours OTKpsIBaET 4714 DE VOS REVES

CBOVIX MOCETUTENEN VCKYCCTBO CTOWT-
apra 1 ero cosnatenen. NpexpacHas
BOBMOXKHOCTb MOCETTE UCTORVHECKI
LIeHTP ropoda, OOHOBPEMEHHO 3HAKOMSICH

Be3yc/IoBHO,  BpemMeHa  MeHsTCs,  Takoke
Kak 1 cpeactea Bolpaxers. Cuna nor-
apra B ero CriocobHOCTV aaanTvpoBaTsECS.

OH He cTtapeeT. CTpUT-apT Takke AB19eTCs C VICTOPUEN CTPUT-apTa. SKCKYPCU MO

noeacTas/TeieMm  NoryJIAoHOro. MCKyCCTea U NPEABaOUTENEHOM 3aMCK HE AHITIACKOM, NN\ 0 YNANEY EEEEEEEE. W
ero, HeCOMHEHHO, MOXXHO COrnocTaBTh C Mor- FONNAHACKOM, (hramaHaICKoOM 1 x \

apoT.., YTO OeNaeT ero BeYHO MOMOOLIM, DPEHLY3OKOM A3bIKAX. /;m‘:::{{\ \\\\\\\‘% \\

777 «~—L'\$g\\\\\\\ﬂ\“ NS _ Ny .

Les Espaghettis & L'aiol, 798 = .. , e
BANSKY/MWARHOL B MY3EE MOCO MUSEUM /;ZVW

[/IHayrypaLmoHHas BbICTaBKa HOBOMO My3esi COBREMEHHOMO MCKYCCTBa B AvcTepname bonee
uem HeobbuHa: Bansky/\Warnol, He BeposaTHbIN KOHTACT CTUMEN MEXXAY KNACCHKOM MOM-apTa U

Grimaldi Forum
10 avenue Princesse Grace

3arafo4HoON NereHao aHaeprpayHOHOro CTOVT-apTa NpeacTasneH B bonee 80 pabotax B Moco
VIUSELIT : : MC 98000 Monaco

Moco Museum, Honthorststraat 20/ Museumplein, Amsterdam 1071. Tél: +31203701997.

Bansky: 1o 04/09. Warhol: o 03/07. Tel: +377 99 99 20 00

C 7 aBrycta no 11 ceHTs16ps
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STUNNING PROPERTY THROUGH APARTMENT

SAINT JEAN CAP FERRAT MONACO - CARRE D' OR
O ' ' a 852 soM. SEA VIEW |78 saQM. SEA & CASINO VIEW
®

MONACO PRIVATE REAL ESTATE REF: V475 RerF: V722

MAGINIFICENT MASTER VILLA EXCEPTIONAL PROPERTY
SAINT JEAN CAP FERRAT Cap D’AIL
400 sSQM - SEA VIEW 588 soM. WATERFRONT
ReF: V&5 ReF: V244

AFFILIATED TO 5

- r -.I '. i, .I. ;
—14 - - a0 N
5 BIS, AVENUE PRINCESSE ALICE MC 98000 MONACO = -, »
of | , R 'BARNES & &
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Behind the French Riviera's three business airports stand four men,
united in their quest for excellence.

T : Cakines Mgmdc»’ﬁeu Airpo"[, Saint Tropez Airport. Nice Airport.




1. Dominique Thillaud, Chairman of the
Management Board.

2. Michel Tohane, Director General
Aviation Business Unit.

3. Thierry Pollet

Business Unit Cannes Mandelieu
Airport Director.

4. Pierre Fourques,

Business Unit Saint Tropez Airport
Director.

ice, Cannes, and Saint-Tropez. The

three prestigious business-aviation

platforms of the Aéroports de la

Cote d'Azur (ACA). And benind this
winning Riviera trifecta are four men: Michel
Tohane, Director of ACA's General Aviation
Business Unit; Thierry Pollet, Director of the
Cannes-Mandelieu Airport; Plerre Fourgues,
Director of the Golfe de Saint-Tropez Alrport;
and Dominique Thilaud, CEO of ACA.

As one might expect, Dominique Thilaud
sets the flight plan. Initiative is his raison
d'étre, upscale is his mission, results are
his obsession. In short, he lives by the
credo, "EBver further, ever higher.” Which
is why, In 2015, ACA beat all its records in
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business-aviation traffic with 46,000 airplane
movements  handled across the three
airports. "This exceptional figure,” says Michel
Tohane, "is paralleled by a record increase of
over 3.4% in aircraft size and tonnage.” And,
since the two go hand in glove, helicopter
activity follows that of aircraft with 54,000
movements, an increase in traffic of nearly 2%.
Not to mention two important events: First, a
dedicated terminal for helicopter passengers
opened, streamlining their transfers  and
connections with regular commercial airlines
at Nice Airport; second, the advent of a new
high-end operator on the regular Monaco-
Nice line, the busiest in the world!

LUXURY ATTITUDE

‘Our slogan,” adds Tohane, ‘is 'Luxury
Attitude’."  This strategy is as natural as
breathing at Cannes and Saint Tropez. After
40 vyears in the aviation business, Pierre
Fourques can confrm this: "Saint-Tropez
is a complete pleasurel | call my airport
the CAC 40 airport.” We're the gateway
for the major corporate leaders who have
nomes around the Gulf of Saint Tropez. We
provide tailor-made, premium service and do
everything ourselves: the control tower, fuel,
food service, security. We have 20 vehicles
at our customers' disposal to pick them up
the moment they step off the plane.” The
results speak for themselves: 8,000 aircraft
movements in 2015 (5,600 for airplanes and
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Cannes Mandelieu Airport.

PILOT

TESTIMONIAL
FREQUENT FLYER

PIERRE BERNHEIM,
MANAGING DIRECTOR
OF WATCH BRAND
«88 RUE DU RHONE»

«From 15 February to 15 April, I fly to Saint-Tro-
pez Airport every fortnight. After that, | go every
weekend if possible. | take off from Annemasse, Ge-
neva's regional airport, destination La Croix-Valmer.
The flight lasts Thr. 17, on average. | travel with two
young children. The youngest is eight months and
has already made the trip three times! Saint-Tropez
Airport keeps my car year round. It is washed and
prepared without me having to ask, and is right
there waiting for us when we step off the plane.
Door to door, it takes two and a half hours. It's ideal.
That only happens in Saint-Tropez. | was even able
to get married at the airport!»

PIERRE BERNHEIM, DIRECTEUR GENERAL DE LA
MARQUE HORLOGERE « 88 RUE DU RHONE »
«Du 15 février au 15 avril, je descends tous les 15
jours a I'aéroport de Saint-Tropez. Par la suite, j'y
vais si possible tous les week-ends. J'effectue ce
trajet au départ d’Annemasse, I'aéroport régional de
Geneve, pour me rendre a La Croix-Valmer. Le vol
dure en moyenne 1 h 17.Je voyage avec deux en-
fants en bas age. Le plus jeune a huit mois et a déja
effectué le trajet trois fois | L'aéroport de Saint-Tro-
pez garde ma voiture a I'année. Elle est nettoyee,
préparée, sans que je ne demande rien. Elle nous
attend juste a cOté lorsque nous descendons de
I'avion. De porte a porte, nous mettons donc 2 h
30. C'est assez ideal, cela n'arrive qu'a Saint-Tro-
pez. J'ai méme eu la possibilité de me marier dans
cet aeroport. .. »
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TESTIMONIAL
PILOT

THEODORE ROE
PILOT FOR NICOLAS CHAMBON,
CEO OF SOCRI GESTION

«"I've been working for Mr. Chambon for more than a year. | make three to four flights a week. They're mostly
one-hour trips to places like Montpellier, Paris, or Biarritz. Once a month, | go elsewhere in Europe. The Cannes
Mandelieu Airport is like Le Bourget: completely tailored to business aviation. All the staff members are trained
to receive VIP passengers and meet their specific needs and requests. Like providing rental cars, safekeeping
keys. They pay attention to the preferences and habits of the airport’s users. Those are the things passengers
remember and really appreciate. And you don't find that at the other platforms.”

THEODORE ROE, PILOTE DE NICOLAS CHAMBON, PRESIDENT DE SOCRI GESTION

« Cela fait plus d'un an que je travaille pour M. Chambon. J'effectue trois & quatre vols par semaine. En général,
ce sont des trajets d'une heure, vers Montpellier, Biarritz ou Paris. Une fois par mois, je me rends ailleurs en Eu-
rope. LAéroport Cannes Mandelieu, ¢'est comme le Bourget : completement adapté a I'aviation d'affaires. Tout
le personnel est formé a recevoir des passagers VIP, a répondre a leurs besoins particuliers. Comme fournir des
voitures de location, garder les clés. Il est attentif aux habitudes des utilisateurs. Ce sont des choses dont les
passagers se rappellent, qu'ils apprécient beaucoup. Et que I'on ne retrouve pas sur les autres plateformes. »
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2,400 for helicopters) and a 15% revenue
increase in 2015, The traffic is very European
with a distinct Swiss bent, with 56% of fights
coming from Geneva or Zurich. Moreover,
regular seasonal lines have been avalable
from April to October for the past three years
to connect Saint-Tropez to Gensva and
Sion. "We're putting all these major European
corporate heads within 50 minutes of the sun
and the sea," adds Fourques, "and we give
them all the services they expect.”

Naturally, this golden rule also applies at
the Cannes Airport, where the clientele is
more varied: It includes businesspeople, of
course, but, as a traffic base for the Cannes
Fim Festival, movie stars are in the mix, as
well. For Thierry Pollet, excellence is an
obsession. "We're constantly raising the bar
on our reception facilities and improving our
services,” he says. "We finished upgrading the

main runway in January, installed ultra-modermn
runway lighting, improved and increased the
capacity of our aircraft parking and can now
accommodate  35-ton  craft,  refurbished
the concourse, updated our food-service
faciliies with a view of the tarmac, and now
serve 'home-cooked' food.” At the airport of
the stars (oe they of the silver screen or the
stock market), this commitment to excellence
has been recognized with a cascade of
international awards.

Nice, Cannes et Saint-Tropez. Ou trois plates-
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formes prestigieuses  d'aviation  d'affaire

Q
o

MAN

portées par Aéroports Cotes d'Azur (A

os

Aux commandes du hub azuréen, on retrouve

s Michel Tohane, le patron de
Thierry Pollet, le

quatre homm

[Aviation générale dACA,

directeur de
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Flerre Fourques, le directeur de Aéror

Saint-Tropez, ainsi que Dominique Thillaud, le
President d'/ACA

Evidermment, c'est Dominique Thillaud qui fixe
le plan de vol. Uinitiative est son credo. Le

haut de gamme, son ambition. Le résultat,

son obsession. Bref, pour résumer : toujours
plus loin et toujours plus haut. C'est ainsi
que 2015 a vu ACA battre tous ¢ cords
de trafic d'aviation d'affaires avec 46 000
mouvements traités sur les trois

aeroports.
« Ce chiffre exceptionnel, précise Michel

Tohane, s'accompagne dune croissance

nistoriguement élevée de plus 3,4 % en talle
d'ap
n

arells et en tonnage. » Et comme I'un

e va pas sans lautre, les hélicoptéres ont

suivi les avions avec 54 000 mouvements,

une croissance du trafic de pres de 2 %.
ements : d'une part,

Sans oublier deux évén
!

ouverture d'un terminal dédié aux passagers
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Saint Tropez Airport.




des hélicopteres pour faciliter leur transfert et
les connections avec les lignes commerciales
regulieres sur lagroport de Nice ; dautre
part, larmvée d'un nouvel opérateur haut de
gamme pour lexploitation de la ligne réguliere
Monaco-Nice, la plus freguentée du monde |

LA LUXURY ATTITUDE

« Notre slogan, ajoute Michel Tohane, c'est
la luxury attitude ». Cette stratégie se décline,
tout naturellement, a Cannes et a Saint-
Tropez. Pierre Fourgues, apres 40 années
d'aeronautique, en temoigne | « Saint-Tropez,
ce n'est que du plaisir  J'appelle mon aéroport,
l'a¢roport du CAC 40. Pour l'essentiel, nous
accuellons des grands patrons qui ont une
residence dans le golfe de Saint- Tropez
Nous leur offfons un service premium sur
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mesure et nous falsons tout nous-memes
tour de contrdle, carburant, catering,
sécurite. Nous disposons de 20 véhicules
au senvice de nos clients gue nous prenons
en charge dés leur descente d'avion ». Les
résultats sont éloguents: 8 000 mouvements
en 2015 (& 600 pour les avions et 2 400
pour les hélicopteres) et un chiffre d'affaires
en croissance de 15 % en 2015, Un trafic
tres européen touné vers la Suisse puisque
55 % des vols proviennent de Genéve ou
Zurich. Depuis trois ans, d'alleurs, des lignes
régulieres saisonnieres, davrl a d'octobre,
ont été mises en place avec Genéve et Sion.
« Nous mettons tous ces grands patrons
européens a 50 minutes du solell et de la mer,
ajoute Plerre Fourques, et nous leur offrons
tous les services gu'ils attendent. » Cette

regle d'or s'appligue aussi, évidemment, a

‘agroport de Cannes. La clientele, ici, est

olus variée ; ele comprend hommes d'affaires
mais aussi stars du cinéma, festival oblige.
Pour Thierry Pollet, I'excellence est donc une
obsession. « Nous ne cessons daméliorer
nos conditions d'accuell et nos services,
explique-t-il.  Nous avons acheveé en janvier
la réfection de la piste principale, mis en
place un balisage ultra-moderne, amélioré et
augmente la capacité de nos parking d'avions
pour accuellir désormais les 35 tonnes,
réameénagé notre hall, renouvelé notre offre
de restauration avec une vue sur les pistes
et, a présent, une cuisine faite maison. » Une

ce désir d'excellence pour cet aéroport des
stars du cinéma et du business.
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TESTIMONIAL
OPERATOR

SIMON ROCHEFORT,
EUROPEAN DIRECTOR, VISTAJET

“VistaJet has an average of two to four clients a day departing from or arriving at Nice's Business Aviation
Terminal. They expect to be able to board as soon as possible. Now, at this airport, all the formalities are taken
care of and their car is parked for them if needed. Two to three agents accompany them through the terminal
and get them quickly through the security and border control checkpoints. They also drive them onto the tarmac
in a van. Meanwhile, one or two of these agents take care of the passenger’s luggage. The goal is to get them
aboard their jet in less than ten minutes. Compared to commercial flights, that's truly remarkable.”

SIMON ROCHEFORT, DIRECTEUR EUROPE VISTAJET

« En moyenne, VistaJet recoit deux a quatre clients par jour, qui partent ou arrivent du terminal Aviation d'Af-
faires de Nice. lls s'attendent a pouvoir embarquer le plus rapidement possible. Or, dans cet aéroport, toutes
les formalités sont prises en charge, leur voiture est garée si nécessaire. Deux a frois agents les accompagnent
a travers le terminal, et se chargent de leur faire passer les controles de sécurité et de la police de I'air. lls les
conduisent également en van sur le tarmac. En parallele, un a deux de ces mémes agents se chargent de leurs
bagages. L'objectif : qu'ils embarquent dans leur jet en moins de dix minutes. C'est exceptionnel par rapport a
I'aviation commerciale ».
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Cannes, La Croisette.
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This legendary coast has been a magnet for
the planet's elite for two centuries.

- DAZU

( -

n the annals of French Riviera history, this
man deserves a chapter to himself: In 1834,
en route to ltaly to care for his daughter,
who suffered from tuberculosis, Lord Henry
Brougham, an important English lawyer, MP,
and eminent Lord Chancellor, made a stop
in Cannes, A stop at which, In the end, he
took up permanent residence. In fact, he was
never again to leave the city, much like the
Russian aristocracy, equally fascinated with
this land of light since the early 19th century.
[he Londonian upper crust therefore came
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Indémodable, elle fait courir le f’;@‘ha mondial

depuis deux siecles

by DenisJeambar

to Cannes to pay visits to his Lord and...a
tradition was born. [t is thus just indeed that
a statue of Lord Brougham stands near the
Palais des Festivals and that a Cannes street
Dears his name.

It is equally fair that Dijon native Stéphen Lié-
geard has had his name given a Cannes
oyway. For it was he who, in 1887, dubbed
this coastline blessed by the gods the "Cote
d'Azur" — the Azure Coast. This man of many
faces is no doubt the original inventor of a glo-
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pal brand that has seen ever-growing pres-
tige since that day. A marketing genius before
the concept’s time, and one who would also
pass his final days in Cannes.

EMINENT ESTABLISHMENTS

Do the more than seven milion international
passengers wWho land each year at the Nice,
Cannes, and Saint-Tropez airports— tourists,
part-time residents, celebrities, business ma-
gnates — know what they owe these men”?
Those who created the "Cote d'Azur atti-
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Hotel InterContinental Carfton Cannes.

Stephen Liegeard

Cannes, statue of Lord Brougham.

tude" paved the way to a matchless lifestyle.
And many are those wno folowed In their
footsteps to invent iconic tradenames of their
own: In 1912, Romanian Henry Negrescu
founded Le Negresco in Nice; Henry Ruhl, a
Swiss man who, though French at heart, be-
came a British citizen and, in 1913, opened
the Carlton in Cannes; Palermitani Emmanuel
Martinez, who purchased the Vila Marie Thé-
rese from Alfonse de Bourbon in 1927 and,
two vyears later, opened a sumptuous Art
Deco hotel bearing his own name. And there
are many other stars in that luxurious firma-
ment, like the Majestic, opened In 1926 in
Cannes; the Eden Roc, built in 1870 on the
Cap d'Antibes by Hippolyte de Vilermessant,
founder of Le Figaro. Glittering establishments
that have forever found a place on the world's
‘best address” lists.

Dans le pantheon de la Cote d'Azur, cet
homme-la mérite
34, en ro
file souffrant d
Brougham, gra
éminent Lord Chancelier, pos

une place s ruuMLr s en

/ Soigner sa
Lf’>r::> Henry

46

I\

Cannes. is I'étape se transforme en rési
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n ttoral béni des dieux  la
« Cote d'Azur ». Ce personnage aux visages
multiples est sans doute le premier in
teur d'une marque monc dont le prestige
rayonne plus que jamais. Un roi du mal
ting avant I'neure qui s'éteignit également a
Cannes.
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millions de
( chague an-
née, débarquent sur le
Cannes et Saint-Tropez

secondaires

Henry Negrescu.
gu'ils doivent a ces deux hommes 7 Ces in-
venteurs Cote d' Azur attitude » ont ou-
vert la 3 un style de vie a nul autre pareil,
Et leurs émules sont nombreux qui, eux-aus-
si, ont inventé des marques étemelles
roumain HQW Negrescu crée en 19717
Negr

a Nice ; H~m Ruhl, suisse de-
f\\t yen britannique, frj’
inaugure 3 le Carlton
palermitain - Emmanuel M ammez
Alphonse de Bourt /

en 1927 et ouvre deux ans

LU tard, a son
nom, un somptueux hotel Art déco. Et tant
s encore, le I\/'qie;if ne en 1926 a

'Eden Roc cons truw en 1870 au
Antibes pal Hippo\yte
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d'adresses mondia
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Nice, Promenade des Anglais.

CANNES AIRPORT: STORY OF THE SKIES
AEROPORT DE CANNES, LA BELLE HISTOIRE

The Cannes Mandelieu Airport, now celebrating its 120" anniversary, features prominently in the glorious story of aviation.
Several aircraft from the Belle Epoque stand as testaments to this extended adventure. Today, this great story continues in
the realm of business aviation, with ambition as the watchword: “Becoming a true leader,” says the platform’s director, Thierry
Pollet, “is about choosing excellence.” More specifically, this entails ceaseless modernization, raising the bar on all standards,
and increasing reception capacity. But any such development must make the environment a central factor, and reducing the
airport's ecological footprint is the order of the day. Part of a comprehensive commitment to boosting to the already prestigious
image of the French Riviera. No wonder Cannes was the first European airport to receive IS-BAH certification, acknowledging
the best global practices for FBO operators. A premium prize.

120 ans d'age, 'Aéroport Cannes Mandelieu figure en bonne place dans I'histoire de l'aviation. Plusieurs avions de la Belle
Epoque y témoignent de cette longue aventure. Elle se poursuit aujourd’hui dans l'aviation d'affaires et sous le signe de
I'ambition : « Conqueérir le leadership, confie son directeur Thierry Pollet, c¢'est faire le choix de 'excellence.» En clair, sans
cesse se moderniser, élever son niveau d'exigence et augmenter ses capacités d'accuell. Mais ce développement rime avec
environnement. Mot d'ordre : réduire 'empreinte écologique de I'aéroport. Cette préoccupation signe une volonté globale de
contribuer a l'image prestigieuse de la Cote d’Azur. Pas étonnant que Cannes ait été le premier aéroport européen a obtenir
la certification IS-BAH, qui récompense les meilleures pratiques mondiales pour les opérateurs FBO. Une signature premium.

www.cannes.aeroport.fr - 0820 426 666* (0.2 /i
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Between Cannes and Monte Carlo glitters a constellation of hotels y
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Nice, Hotel Negresco.

Monaco, Hotel de Paris.
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This time the action took place on the Croisette
in Cannes, In the summer of 1954, Alfred Hit-
checock brought his cameras 1o the Carlton to
shoot scenes for To Catch a Thief. The movie
immortalized Grace Kely and Cary Grant, lea-
ding lady and man, on the institution's beach,
then in a legendary scene in a suite overlooking
the bay of Cannes: The couple kisses in the
half-ight, iluminated only by blazes from the
fireworks display, speaking volumes about their
buming desire.

GRAND GLAMOR

The Riviera has a star-spangled aura created
by its grand hotels, dlittering like giant jewels.
In Nice, the Negresco has stood regally on the
FPromenade des Anglais since 1913, Its pink
dome is said to be shaped like the breast of the
mistress of Henri Negrescu, the establishment's
founder. In the ceremonial lounge hangs a mo-
numental Baccarat chandelier that has a twin
in...the Kremiin! This iconoclastic aesthetic tie is
surely a point of pride for the farmed hotel, where
traditional aesthetic codes are shaken off to pro-
vide a platform for modem and contemporary
art, from Moretti to Sosno, from Nikki to Saint
Phalle. Further, with names like Jean Cocteau,
who tweaked the hotels "permed fagade,” and
Salvador Dali, who stayed there in the company
of a cheetah on a leash, the hotel's guestbook
stands as testament 1o its artistic prociivities.
At the Eden-Roc on the Cap d'Antloes, artists
have aways felt at home, too, but not quite like
they do today, now that glamor reigns supre-
me. This paradise of Riviera hospitality was bult
in 1869 by Hippolyte de Vilemessant, founder
of Le Figaro, and was originally meant to be a
writers' retreat named Vila du Solell. Ina change
of décor but an equally exceptional setting, the
Vole d'Or stands on the port of Saint-Jean Cap
Ferrat, ensuring an odyssey onto sumptuous
seas since 1924, In 1971, the hotel hosted
the crew of a popular series and its two actors,
Tony Curtis and Roger Moore, to shoot the first
episodes of The Persuaders! And persuasive
indeed is the friendly, fashionable cachet to be
found in the upscale hospitality that calls the
Cote d'Azur homel
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es \Q mileu du XVlie siecle, les Anglais, dans
e Q@ de leurs expéditions militaires, craguent
pour ce petit bout du monde, qui est alors un

comble d'exotisme. Les Russes ne tardent pas
a leur embditer le pas. Terre de vilegiature de
laristocratie et de I'dlite intemationale, la Cote
d'Azur, qui ne portera ce nom qu'en 1¢
est lancée. Au fl du temps, €lle va connditre
un fabu SSOr, indiss o) enement
des grands vaisseaux d'hoételerie qui, a m
tir de la Belle Epoaue, vont se multiplier sous
ses latitudes. LHGtel de Parls a Monte-Carlo,
l'ancien Ruhl et le Ne
a Cannes... Ces palaces battent pavilon luxe
et prestige, portent a incandescence un art de
vivre, gull frouve d'abord son plein épanouisse-
ment en hiver, Puis la Premiere Guerre Mon-

IX

a sur nm de \;T SQT ses p\ua :
se mettent au diapason de cette nouvelle effer-
L > balneaire, suscitant de plus belle len-

gouement autour des raffinements et delices de
g
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1. Hotel du Cap Eden Roc.
2. View from a guest room at the Hotel de Paris in Monaco.
3. The Intercontinental Carfton Cannes Hotel.
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THE RIVIERA'S
CHARM OFFENSIVE

LA COTE DAZUR EN
OPERATION SEDUCTION

In the Middle Kingdom, he is revered for his acting skills.
S0 who better than this superstar to represent the French
Riviera to his fellow Chinese? Thus it is that Liu Ye, age 38,
was officially named “French Riviera tourism ambassador
in China" this past March 31 at the Intercontinental Carlton
in Cannes. An appointment initiated by the Aéroports de la
Cote d’Azur group. “I'm proud to honor my wife’s homeland
and my second adopted country of France, particularly the
Cote d'Azur. It's a great pleasure for me to be promoting
this region and inspiring my compatriots to discover the
magnificent French Riviera,” said this man with 50 million
social-network followers. It was also the chance for the fa-
med hospitality establishment to christen Suite 780 — pre-
viously named for actor Cary Grant — with the name of this
major star of the silver screen. The elegant, luxurious suite is
on the same floor as that named for actress Sharon Stone.
Chinese designer Khuan Chew was chosen 1o create the
interior décor in this gigantic guest room spanning 275m?2,
Yet another weapon in the Riviera charm offensive to win
over this coveted clientele.

PALACES EN CINEMASCOPE

1864 : Ce <‘t ‘année douverture de Hotel de
>, I est bat sur la coline
paptisée Monte-Carlo (Mont

0, pour honorer le
es ll. Grande nou

es sont

talien) en 1
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sur le méme site

joueurs qui ¢
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) S du tourn
nmes, dans les Studios
. Autre hotel, autre flm. Cette
déroule sur la Croisette, a Cannes.

[action se
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Au pays du Miieu, on I'adule pour ses talents d'acteur. Qui
mieux, des lors, que cette superstar pour représenter la
French Riviera auprés des Chinois ? C'est ainsi que le 31
mars dernier, Liu YE, 38 ans, a été intronisé « ambassadeur
du tourisme de la Cote d’Azur en Chine » a Intercontinental
Carlton de Cannes. Une nomination initiee par le groupe
Aéroports de la Cote d’Azur. « Je suis fier d’honorer les
origines de ma femme et de mon second pays d'adoption,
la France, et plus précisement la Cote d’Azur. Je suis heu-
reux de promouvoir ce territoire et de susciter ainsi I'envie
de mes compatriotes de venir découvrir cette magnifique
Cote d'Azur », a commenté 'homme aux 50 milions de
followers. L'occasion pour 'hotel de baptiser la site 780
- auparavant dédiée a I'acteur Cary Grant - du nom de
cette étoile du cinéma. Luxueuse et élégante, elle partage
le méme étage que celle de I'actrice Sharon Stone. C'est a
la designer chinoise Khuan Chew que I'on doit la décoration
de cette immense chambre de 275 m?, De quoi séduire
une clientéle hautement convoitée.
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Cary Grant, Grace Kelly, —
and Alfred Hitchcock on the

set of To Catch a Thief in

front of the Cariton Hotel.
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fibre artistique
es arfistes aussi
nais pas forcément comme aujourd’nhui, so
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a Main au cdllet. | immortalise Grace Kely et Sa counole rose auralt la forme du sein de s DI ,
“ary Grant, ses deux acteurs princioaux, sur naitress 'He gres o fondateur 4t la Vole dOr apy -

» plage de l'etablis: ent PUi temps d 'notel. Dans le salon d'apparat, un lustre Bacca NG OOYSSEEe ¢ 3 mer de la félicité. En

H‘\‘*\‘fHJ[HWHM'! Ne sute awv at monumental, dont il existe un autre Mo

ur la baie de Cannes. Le couple sembrass

a pénombre, seulement éclairé par les
leurs d'un feu d'artifice qui en dit long sur let
lesir brllant. ..

SOUS LE SIGNE DU GLAMOUR
Dans son halo de star, la Cote d'Azt
tiler ses grands hotels comme une par

LEARNING LUXURY / LUXURY ATTITUDE

Nothing is too good for the clients of Sky Valet. Between October 2015 and February 2016, the FBO staff of the
Cannes Mandelieu Airport received training from (and in) Luxury Attitude. More precisely, the service provided now
has “a human and aesthetic dimension,” says Joseph Azzaz, FBO Manager for Sky Valet. Customer care is now
more consistent with the expectations of an upscale clientele. “The various facets of ground handling are already
heavily regulated. But we believe the current level is simply standard service. We want to go above and beyond
that.” The staff has, for example, undergone awareness training to spot an anxious traveler. “We'll make him or her
more receptive, to ensure a beneficial experience.” As Azzaz explains, this is a first in the world of business aviation.

The innovative training approach has also caught the attention of a number of the Riviera's luxury hotels. - A 5 stars family run hotel Sp anning 3 generations in Courchevel 18 50_
Rlien n'est frop I pour \es clients de Sky.Va\gt. Les equipes du FBO de I"Aeropqr't Canne.s MandeHep ont recu, : 5 Situat e d at the hl ghe st Pl C Of th e resort Wlth stunnin g VieWS

d'octobre 20 février 2016, une formation a la « luxury attitude ». Autrement dit, le smvmerendu d|spoqe
désormais « d'une dimension humaine et esthétique », nous précise Joseph Azzaz . . .
Plus cohérente, cette prestation se conforme davantage aux attentes d'une ol «L : ; : —— One Ultimate goal: The pur suit of Excellence!
d'assistance en escale sont déja tres réglementés. Nous estimons cppendant qu 1. v - ;

souhaitons aller au-dela ». Le personnel a été, par exemp\e sensibilisé a re

Nous allons le rendre plus réceptif, pour qu'il vive une expérience in », Pour Joseph A
premiere dans le monde de I'aviation d'affaires. Une démarche novatrice, qui 1 Séduit certains palaces

www.skyvalet.fr
Route de l'altiport, Courchevel 1850 FRANCE - Tel: +33 (0) 4 79 08 40 60 - info @annapurna-courchevel.com

www.annapurna-courchevel.com
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Business travel and airports ensure a thriving Riviera economy.

-
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LLe tourisme d'affaires sur la Cote d'Azur rime avet aeroports.
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[ ew regions in the world truly blend bu-

siness and tourism with real success.

Like Califomia, the French Riviera has

menaged to do so with style. Once
primarly a residential region, it is now one of
the lands most prized by businesspeople.
Each year, more than 600,000 conference at-
tendees swarm the coast, 300,000 of them for
Cannes dlone to take part in that city's pres-
tigous events: the legendary fim festival, of
course, but also two major events in real es-
tate, the MIPIM and MAPIC, and the must-at-
tend conferences for television, the digital world,
the recording industry, and advertising (MIPTV,
MIDEM, Cannes Lions, and MIP COM). Not to
mention leisure travel for the Yachting Festival,
with 480 exhibitors, and the International Luxury
Travel Market, The list of events from Monaco
to Nice to Cannes is too long to detal here but,
being prestigious in theme and presentation,
they naturally draw a vast clentele from Eu-
rope and beyond that boasts great purchasing
power, Half of those attending conferences in
Cannes are from foreign countries.
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STAR SYMPOSIA

The trio of Cote d'Azur Airports — Nice, Cannes,
and Saint-Tropez — is therefore a major asset
when it comes to connecting global citizens to
the region. The airports’ development strategy
iN business aviation, one that has tumed the
group into Europe’s second-ranked such plat-
form, is vital to ensuring the international reach
and conseguent economic strength of the re-
gion's cities, honoring a legacy of openness to
the world first begun in the Phoenician Mediter-
ranean. "For tourism, business travel, and joos



—inother words, for our future —, airports are es-
sential,” says David Lisnard, Mayor of Cannes.
'Opening new air connections around the world
immediately generates an increase in business.
Tourism, in the broader sense, accounts for
50% of the local GDF, half of that from business
travel done. We're responsitle for meeting —
and fostering — this demand. We've invested
40 milion euros in renovating the Palais des
Festivals and we'll continue along this path. \With
40 major events each year, including 10 leading
conferences, we're fully committed competitors
in the global vilage contest.”

blend business
Like Cdlifornia,
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s most prized by business
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tate, the MIPIM and MAPIC, and the must-at-
tend conferences for television, the digital world,
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MIDEM, Cannes Lions, and MIP COM). Not to
mention leisure travel for the Yachting Festival,
with 480 exhibitors, and the Intemational Luxury
Travel Market, The list of events from Monaco
e to (,afwm“ is too long to detail here but,
peing prest s in theme and presentation,
they naturaly draw a vast clientele from Eu-
rope and beyond that boasts great purchasing
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STAR SYMPOSIA

The trio of Cote d'/Azur Airports — Nice, Cannes,
and g’;d\ﬁPT’CJLZ — is therefore a major asset
when it comes to connecting global citizens to
the region. The airports’ development strategy
in business aviation, one that has tumed the
JD O Into Europe's second-ranked s
o, s vital to ensuring the international reach
and consequent economic strength of the re-
gion's cities, honoring a legacy of openness to
the world first begun in the Phoenician Mediter-
ranean. "For tourism, business travel, and joos
—in other , forour ft Jtuea arports are es-
sentlal,” says David Lisnard, Mayor of Cannes.
‘Opening new air connections around the world
mmediately generates an increase In business.

ch plat-

THE COTE D’AZUR COUNTS

INTERNATIONALEMENT VOTRE

The French Riviera, France’s leading destination after
Paris, welcomes more than 11 million tourists
annually. Of these throngs, 37% select accommo-
dations in Nice, 17% in Antibes, and 16% in Cannes,
the utopia of five-star establishments. In 2014, this
visitor flow brought a windfall of 5.5 billion, liberally
sprinkled over the region. These expenditures were
mostly made by 929,000 British citizens,
467,000 Germans, 426,000 Ameri-
cans, 279,000 Russians, 117,000
Middle Easterners, and 93,000 visi-
tors from China (2014 figures from the Ob-
servatoire du Tourisme). These foreign guests represent
57.9% of overnight stays. Business travelers also have a
prominent place in these calculations: two million a year,
including 600,000 by air, a figure that dovetails with the
development of the Aéroports Cote d'Azur, now able to
land 35-ton aircraft in Cannes. The remarks of David
Lisnard, Mayor of Cannes, are therefore apt indeed:
“The airport creates interaction with the world at large. It
plays an essential role in our region’s identity.”

WELCOME TO
THE WORLD’'S

PROPERTY'!
MARKET

Tourism, in the broader sense, accounts for
50% of the local GDP, half of that from business
travel alone. We're responsible for meeting —
and fostering — this demand. We've i ted

40 milion euros in renovating the Palais des
Festivals and we'l continue along this path. With
40 major events each year, including 10 leading
conferences, merrqu committed competitors
n the global vilage contest.”

« [HE AIRPORT CREATES
INTERACTION WITH THE
WORLD AT LARGE. IT
PLAYS AN ESSENTIAL
ROLE IN OUR REGION'S
IDENTITY »

David Lisnard, the mayor of Cannes.

« AFROPORT CRFE UNE
INTERACTION AVEC LE
MONDE. Il JOUE UN
ROLE ESSENTIEL DANS
LIDENTITE DE NOTRE
TERRITOIRE, »

David Lisnard, maire de Cannes.

Premiere destination francaise apres Paris, la Cote
d’Azur accugille plus de 11 millions de tou-
ristes par an. 37 % frouvent un hébergement
a Nice, 17 % a Antibes, 16 % a Cannes, le paradis
des cing etoiles. En 2014, une manne de 5,5 milliards
d'euros s'est ainsi déversée sur la région. Des depenses
effectuées notamment par 929 000 Anglais,
467 000 Allemands, 426 000 Amé-
ricains, 279 000 Russes, 117 000
Moyen-Orientaux ou encore 93 000
Chinois (chiffres 2014 de I'Observatoire du Tou-
risme). Ces visiteurs étrangers representent 57,9 % des
nuitées. Dans ce hilan, les sjours d'affaires occupent
une place importante : 2 millions par an dont 600 000
par avion, chiffre qui fait écho au développement des
Aéroports Cote dAzur, avec l'accuell d'appareils de 35
tonnes a Cannes. D'ou ce constat de David Lisnard,
le maire de Cannes : « L'aéroport crée une interaction
avec le monde. Il joue un role essentiel dans I'identité de
notre territoire, »
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AR OPS

—JROPE

KICKS OF= IN CANNES

COUP D'ENVOI POUR AIR OPs EUROPE

t might just be the next Big Event for business

aviation professionals. This fall, Octooer 12-

13, 2016, the Cannes Mandelieu Arport wil

nost the Air Ops Europe busav support ser-
vices convention. This inaugural event is ex-
pected 1o bring together nearly 90 exhibitors,
members of the European Business Aviation
Assoclation (EBAA), which is benind the project.
The theme: "Operators need to see things from
a segment perspective. They need to be able
1o discuss their problems, abandon a personal
vision, and, instead, develop an industry-wide
vision," explains EBAA CEO Fabio Gamba. The
director feels this type of event, quite common
across the Allantic, has been all too rare in Eu-
rope. "And that forces industry professionals to
move to the United States, into a context that
is not their own." The Cannes Mandelieu Air-
port, being "accessible” and “"associated with
business aviation,” holds all the right cards to
change the game.

Clest peut-étre la future grand-messe des
professionnels
U 13 octc 016, \‘A@mportuaww Man-

delieu accueille la convention AR OPS EU-
ROPE. Cette premiere édition devrait regrou-
per pres de 90 exposants membres d'EBAA,
l'association porteuse du projet. L'enjeu : « les
C eurs doivent réflechir en tant que seg-

Je laviation d'affaires. Du 12

ments
problemes, se dépe ;
nelle et dév er une vision inc i
précise Fabio Gamba, P-DG d'EBAA
le dirigeant, ce ty venement - répanc
outre-Atlantique - se fais :
Europe. « C oblige les professionnels du
secteur & se déplacer aux Etats-Unis, dans
un contexte gui n'est pas le leur ». « Acces
sible », « lié a l'aviation d'affaires :
Cannes Mandelieu a tout

main pour changer la donne.

12 & 13 Ooctober 2016, Hangar 16, Cannes Airport. www.airopseurope.aero

}ﬂ‘# LW¥17
%J"f _o*t*ﬁ%k

mr“
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AIR OPS

THE BUSAV SUFPPORT SERVICES CONVENTION

12 & 13 Octcber 2016



MY LLIKERE B

HNSHEC-ABVALY

AsporopTsl J1asypHoro bepera, Haupa, Kanrsl, Cen-Tporne, - 3 mpeCTkHbE NAaThoOMbl O/3HEC-
aBVaL, BO 18B6E KOTORbLIX CTOSAT YETBEDO My»K-H: MiLens ToaH, avoexTop Cy»KOb! aBraLii OOLLIErO
HasHaqeHs, Teeppi [ one, avpexTop asponopTa KeHHs-MaHnoess, [sep Pyok, AMpeKTop asporopTa
Car-Toore 1 oM H K Tvino, feHepansHeIn AVpexTop asponopTos J lasypHoro bepera. Koeno JoMvHika
Two: mumvaTvea 1 peaynstar. B 20156 1. AsponopTs! JlaaypHoro 6epera noduniin CBOM pexopn, Mo
VIHTEHCOVIBHOCTV [ABVKEH/A O1I3HEC-8B1ALIM (B3NETOR 1 Mocanok): 46 000 Ha 3 asporopTa. Komm4ecTso
MOVHATYIS TSPKETOBECHBIX armapaToB YBe M0k Ha 3,4%, & HTEHCUBHOCTL OB/PKEH/S BEPTONETHLIX
pericos gocTvia 54 000. 119 HavbombLLIero KoMMopTa MacCcax/poB BEPTONEToB Obll co3daH
OTOEBHBEI TEPMHA, BO BCEX TPEX a300ropTax MacCakpaM MOEaOCTARNAETCS BblCOKOKIACCHBIA
CEPBIC CreLassHO 0ByHeHHBIM MepcoHanon. Craryc 0bs36BaaT, Befb OpaHLy3cKkast PriBsepa - 310

MoVBbIHHOE MECTO BCTOEHIN S/ 10BbIX nonen n MINOOBbIX 3BE3M,

CMOH POLLDOP, LOVNPEKTOP
EBPOTENCKOIo CEKTOPA
KOMMNAHNWN-APEHOOLOLATENA
YACTHbIX CAMOIJIETOB VISTAJET
B cpenHem 2-4 kveHTa B AeHb MouneTaior
1 YNeTaoT 113 BsHEC-TEpMIHANA asporiopTa
Hauel,  VIx  TpebosaH/e Habonee
BbicTpast nocaika. COoTpyaHVKU  KOMIaHAN
Signature Flight Support 6epyT Ha cebs Bce
hopMABHOCTUE MapKyHOT MaLLHY KvieHTa,
OMOPMIAOT — Barak,  MPOBOOAT  ero B
TEPMUHAS, MOMOTaioT MPOUTIA MACMORTHbIA

TEOJOP PO,

nnMnoT  HUKOJIA

KOHTDOSb 1 MEPEBOBAT 10 B3METHOM MOMOCHI
Llens kKoMnaH/n 3akmoHasTes B TOM, YTODb
KIVEHT NOAHAICA Ha BOPT CBOEMO camoneTa
MeHee YeM 3a 10 MVH.»

LUAMBOH, NPE3NOEHTA SOCRI GES-
TION

&1 paboTtao Ha -Ha LLaviboH yke 6onslle
ropa. A netaio 3-4 paza B HeLeno, a1o, B
OCHOBHOM, YacoBble nepeneTsl. AsporopT
KaHHbI-MOoHOeNse NOMHOCTHO adanTpoBaH
K BusHec-asvaLyn. Bee CoTpyaHVKA NMEKOT
BOO/BLLUON  OMbIT  PaboThl € NACCaXMPAMIA
VIP. OxasblBaenble 306Ch YOI - CamMoro
BbICOKOrO YpOBHS, /1 MAaCCaXkunpbl O4eHb STO
LeHsT. Takoe BCTpeYaeTca Jaieko He BO
BCEX a3ponopTax.»

MbEP BEPHXAIM, MrEHEPAJIbHbIA ONPEKTOP

«88 RUE DU RHONE»

«C 15 dhespana no 15 anpena Kakaple 2 Henem [ exy 13 rAHHMAC
B rJla-Kpya-Banome. A nytelecTsyto ¢ 2 ManeHsk/M aetemi. [lonet
13 Xeresbl 8 Can-Tpone gmrea 1 4 17 myH, a obllee Boema nytm
coctasnger 2,5 daca. Asponopt CaH-Tpone AapUT MHE BO3MOXKHOCTL
roA0BOW MAPKOBKM, TaK YTO MO MOUOBLITVM Tyda MOst MalHA VoK XOeT
MEHS, Y1CTaA 1 roToBas K OTBE3MY, XOTA A M He Moy 0D 3TN yCyre.

Takoe 6biBaeT Tobko B Can-Tpone.. .»
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JIABYPHBIV
SEPE HEMHOMO
NOTOPV

B naHteoHe  JlazyoHoro  Gepera aToT
YENOBEK 3aHMMAasT 0coboe MecTo. B 1834
r. no gopore B Vtanmo Jlopa feHpu Bpywm,
MBBECTHBIVI  aHITIMVICKA  aBOKaT W J10PMO-
KaHWep, OCTaHaB/MBagTCsa Ha Bpemda B
KaHHax, 1 60MbLe HKOrOa X He NMOKMOAET.
Take Kak U pPycckas apVICTOKPATVR, CTOMb
LeHvBLas JlasypHbIn Beper ¢ Hadana XX
B.  MHorowicneHHble  Opy3es-aHri-aHe
niopoa YacTo HaBelaloT ero. VIMeHHo Tax
HaYalacs ota Tpamuya. [lavatHik Jlonoy
Boymy Kpacyetcs ceronHs Bogne  [1BopLia
decTvBanen.

OpnHa 113 raBHbIX VL, KaHH HasBaHa B YeCTb
paHLy3a CreteHa Jlbexkapa, TanaHTvBsIi
nicarens W MHororpaHHass  JW4HOCTb,  OH
nepBbiM B 1887 . HadBal ATy MECTHOCTb
«J1a3ypHbIM BEpErom>,

leHpwn Herpecky B 1912 1. cosnet otens Le Ne-
gresco B Hiue. B 1913 1 weeruapel, [eHpu
Pyn otkpsiBaeT Carlion B KarHax. OvaHHyars
MapTHes B 1927 co30aeT POCKOLHLM Marti-
nez. Majestic oTkpbIBaeT cBoV agepri B 1926 T
B KaHHax. Eden Roc Bbin nocTpoeH B AHTVOEX
ocHogatenem Figaro Vinnosmtom BunbMeccaH
B 1870T.

KAHHbI : BCE TOJIbKO HAYNHAETCSA!
AsponopT  KanHbl-MoHOese  OTMETW
ceoe 120-netve. CerogHs OH  YCMeLHO
NpoOO/PKaeT  CBOe  passuTie, B TOM
wicne v 8 odepe OrsHec-assaLny, Ero
Uenb - MOCTOsHHAS — MOoAepH3aLs  r
NOBbILLIEH/E  YPOBHA  OOCyYKV/BaH/S,  HO
BOKHEVLLVM ~ (DAKTOPOM  3TOTO  PasBUTVA
SABIFETCA YMEHbLUEHVE BIVSHAA aaponopTa
Ha OKOMOMO. BepexHoe OTHOLeHME K
OKDYKaOLLE cpede ywe [aBHO SBNSeTCS
NAEONOMMHECKOM NO3MLMEN BCEro J TagypHOro
Oepera.  HeyoyBUTENBHO,  YTO  a3ponopT
KanHbl-MoHOense crasn nepessiM B EBpPONE,
NONYHVBLUAM CEpTUMMKaLMIO IS-BAH.

JIABYPHAA V]
SBESLHAA XPOHVIKA

C cepenmHbl XM B, PpaHLysckas PriBeepa CTaia UamobIeHHbIM
MECTOM OTObIXa aHCKOM U PYCCKOW apucTokpaTui, Crneays
ee CTReMUTENBHOMY Pa3B/TUIO, POCKOLLHbIE OTe/WI YKpac ee
NaHaLaTsl, Dolce vita npencTas/Tenen et set pasHbIX Srnox niasHO
rnporexkasia B JIyHLIX OTes1HX, BCe OOorbLLE COBEPLLUEHCTBYHOLLIAX
VCKYCCTBO »KUTb. POCKOLLHbIE OTe/W POCKOLLHLIE oTen JlasypHoro
Gepera cerogHst - CBAOSTENAMA U YHaCTHAKaM BEKOBOW MCTORM,

KMHO 1 POCKOLLb

1864 otkpemve Hotel de Pars 8 MoHako. Borbluas HoBMHKa
TOV SMNOXV; B KaXOOM HOMEpe eCTb OTAeSbHAs BaHHas koMHara.
B xonne, OoTpoHyTLCA 00 NpaBoro koneHa craryy Jkoposuka XV
CTaHOBTCS TRaAMLIVEN, MOVHOCALLIEN yaady Urpokam KasunHo, O.
doH LLTporeriv NoCTpoWT NASHTUYHBI OTeb B KHOCTYOMMA Uni-
versal 5159 NOCTaHOBK (hfibMa «[Jyrbie »xeHbl», B 1954 1. A XNHKOK
CHIMAN CBOW 3HaveH T bM< lonvats Bopar ¢ Tpenc
Kennw B otene Carton B KarHax. B Huiuue B 1913 1. OTKpbIACA
3HameHTeIn Negresco, XKaH KOKTO He rnepecTasasl BOCX/ILLATECA
ero «HenpepbiBHeIM hacanom». CarmeBancp [asm nporyrmBancs
30ech C renapaoM Ha nosodke... Eden-Roc B AHTMOax Bcerga o1
NPUICTaHLLEM BENVIKONENVS, IS 38e30b! BCErO MYpa YyBCTBOBA I
cebsakaxk aoma. B 1971 1 OHMoUHMMaUTY Ce0s akTepOoB Teneceprana
«ChILLMK/-TI0OUTENN 3KCTPa Knaccar, B T.4. Pomkep Mypa v ToHN
KepTvica, 4ns CbeEMKU NMEepBbIX AM30408.

LUXURY ATTITUDE
C okTs16p5 2015 Mo thespasib

20156 konnextune FBO AsponopTta
KaHHbI-MoHaese MpoLLe obydeHe
«luxury attitude». [NpegocTasnsemble
YCIYrV BO3BOAATCS TEnepb B
BbICLLIYIO CTEMEHD SCTETVKA, YTOOb
COOTBETCTBOBATE OKuMaHsAM VIP-
KeHToB. «[poteccusa accrcTeHTa
MoV MepecaiKe B asporopTy Yke

JTA3YPHbI BEPET: PA3BUTUE TYPU3MA

31 mapTa atoro roga 37-netHan aktep J o E Bbin HazHaqeH «locnom Typrama
JlaaypHoro Gepera B Kutae», B otene Intercontinental Carfton B KanHax. <«
FOPXKYChb TEM, YTO Oyay MPEeACTaBNATL POAVIHY MOEM YKEHb! 11 MOKO BTORYHO DOOVHY,
DpaHLnK, 1, B 4aCTHOCTU, J1asypHbein Beper. A pan CnocoOCTBOBATE Pa3BUTIAO
30elHero Tyoviavia U MpobyKOaTs Y MOKX COOTEHYECTBEHHKOB »KesaHvie
noceTTs PpaHLy3Ckyio PrBsepy», - rosopUT JTko. 3TO ellie 1 BOSMOXKHOCTb 15
OTeNis Has3saTkb B 4eCTs J 1o E ety 780, POCKOLIHAA 1 areraHTHas, MoLLa a0
B 275 M2, OHa, HECOMHEHHO, MOUAETCS MO BryCY TREOOBATENBHBIM KITNEHTAM.

O4eHb PEeraMeHTVIPOBaHa, - MBOPAT
>Kozed Azzas, yrpasnsouy FBO
B Sky Valet. - Tem He MeHee, 011 Hac
3TO - CTaHOapTHas yeyra, U XoTuM
[0aTb HaLLUM KeHTam GonbLee.
Hall nepcoHar, HanpMep, A0SKeH
paCcrosHaThb TPEBOrY W B0sA3HL
naccaxvpa 1 Oeib K Hemy bonee
BH/MATESbHBIM, YTOObLI CAE/aTh ero
MoNeT NPVISITHBIM. »

TFENOBOV TYPU3M OPAHLYSCKOW PVBLEPH!

Kekoewt  rog 6onee 600 000  yHaCTHMKOB
KOHIMOECCOB MPVe3XaoT Ha Jla3ypHen Beper, B T4,
300 000 - B KaHHbl, Ha ero sHameH Tsie hecTBasv
1 KOHDEPEHLN,

AsponopTsl HuLe!, KaHH 1 Cad-Tpone ssnsioTes
OrPOMHbBIM MPEVMYLLIBCTBOM PEMOHA 18 MOUHSATAS
MEXKOYHaPOOHOW — KIMEHTYObl,  SKOHOMUHECKOS
PazBUTE ITVX TOPOAOB HAMPSAMYIO CBA3AHO CO
crpaterven  pas3saTUs  usHec-asaum,  «[11s
TypK3va, OenoBov chepsl, PhiHKa TRyOa 11 OyayiLero
B OOLLEM CMbICTIE 3TU a3p0MN00Thl KOAHE BaKHbI, -
roBopUT MaP KarH [, JIicHap. - Typram cocTaBnsaeT
50% wmectHoro BB, nonoBrHa 13 KOTOPbLIX
NPUXOOMTCS Ha JeNoBOV Typram, Mel HamepeHs!
BCHAYECK/  0a3BMBATL  HaLW  HDPACTRYKTYOb,
MNOCKOMBKY — CHATAEM,  YTO  BMOSHE  MOXEM
NPETEHOOBATE Ha TUTYIT «<MEXKLYHADOOHOM AS0EBH!, »

MEXXOYHAPOLHO BALL!

JlasypHeii Geper npuHvMasT y cebsa 11 MIH.TYpUCTOB B rofd, 37% ocTaHagneaoTcs 8 Huiuue, 17%
- B AHTUOaX, 16% - B8 Kannax. B 2014 . pervioH 3apadboTasl Ha TypUCTUHecKoM b1aHece 5,5 mmpp, €.
Pacxomsl, ocyllecTsieHHble 929 000 aHrindaH, 467 000 Hemues, 426 000 avepikaHLes, 279 000
pycckix, 117 000 »utenavin bavpkHero BocToka 11 93 000 kuTariles. [enosble Noesnki 3aHMaoT
30ECh BaXKHOE MECTO: 2 MIH, B rod, B T.4, 600 000 no BO34yXy, YTO MOApRas3yMeBaeT CTREMUTESNBHOE
pa3BITVE a3P0MN0PTOB J1a3ypHOro Bepera 1 BOMOKHOCTLIO MOUHATYR B KaHHaxX IKeToB A0 35 TOHH.

59

AR OPS EUROPE

C 12 no 13 okrsgops 2016 1, AsponopTt
KaHHbl-MoHOebe MoVHAMAET Yy cebst NepByio
accamoneio AR OPS EUROPE. B Her npumyT
y4acTre okono 90 wieHos EBAA, accouyadym,
OpraHV3ytoLLEN MPOEKT. [lo  crnosam
npeauneHTa EBAA @.lavba, Takas BCTpeua
MOMOXET ONepaTopamM «pasBiTb CerMeHTHOS
MblLIeHe,  0bcyaUTs WX MpoBaeMs,
M308BUTECS  OT  JIMMHOIO 1 DasB/BaTb
COBMECTHOE MPOMBILLNEHHOE B/AeH/E. Tak/e
BCTPEYW KpaHe pedk/ B EBpone, 1 yalle
nooxogar B CLUA. [ocTyrnHOCTs asponopra
KaHH 11 ero npsavast Ce\sb C OUBHEC-aBlauyen
- XOPOLUWA MOBOA [/ VIBMEHEHMA  3TON
ToaO LV »
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ARCUS EXECUTIVE AVIATION AG - Talstrasse 24c - 8852 Altendorf - Switzerland
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www.arcus-air.com

by Camille Vittet

[~ veryone knows that the world's most

beautiful yachts are moored on the Cote
d'Azur, Year after year, in the French Ri-
viera's prestic S, these impres-
vessels vie for the top spot In size and luxu-
One need only stroll along Bilionaires” Quay
in Antibes in certain seasons to encounter Ma-
dame Gu, an exquisite 99-metre yacht, Or ven-
ture out onto Monaco's Quai Rainier Il to come
across Lady Moura, Or one might happen to
get a gimpse from the coast of legendary craft
like Indian Empress or Eclipse. So it's no wonder
that some manufacturers find the French Riviera
to be the location of choice for their business
many of them are taking part
hting Fe , Europe’s
show, this coming September
September 28-October 1, on the
Principality's Port Hercules, the Monaco Yacht
Show draws its own top-of-the-line crowd as
it hosts a fleet of nearly 120 superyachts re-

presenting the most celebrated shipyards in the
vorid. And what better base than the French

te d'/Azur group
to the region swift and simple,
offering services like "end-to-end” seamless he-
licopter-to-plane transfers (see inset). VWorking
on land and in the air to ensure smooth sailing
for Riviera yachting well into the future,

(oK}
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THE MONACO YACHT SHOW

GLOBAL IMPACT

MONACO YACHT SHOW, UNE AMPLEUR INTERNATIONALE

The Monaco Yacht Show, taking
place September 28 through
October 1, 2016, is a showcase
for the best in luxury yachting
worldwide. And the Riviera's
airports help make it a success.
Gaélle Tallarida, Managing
Director of the event, tells us why.

Du 28 septembre au 1¢

octobre 2016, le Monaco Yacht
Show dévaile le meilleur de la
grande plaisance mondiale.

Un événement favorisé par la
présence des aéroports azuréeens.,
Folairage de Gaélle Tallarida,
Directrice Générale du MYS.

hat role does the Aéroports de
\/\/Ia Cobte d’Azur group play in this
event?

[t's logical that having an international airport
nearby would be a determining factor on the
traffic flow at the Show. The Nice, Cannes,
and Saint-Tropez  business  terminals  now
provide jet owners and passengers travelng
to Monaco with highly efficient, top-of-the-
ine, personalized senvice and staff. Our plan
is to take promotion of the MYS further with a
poster campaign and targeted communication
welcoming this prestigious clientele.

Do the Monaco Yacht Show and private
aviation share the same clientele?
Whether you're talking about the private aviation
sector or superyachting, the Monaco Yacht
Show does, in fact, have a similar customer
profle of exceptionally high-end clients, even if
there may be different reasons behind buying
a jet or a yacht, Several aviation companies
regularly take part In the MYS: Dassault
Aviation and Lufthansa, for example, are official
MYS partners.

© Valeria Maselli

Is good weather an essential element for
the Monaco Yacht Show’s success?
Though it's always more pleasant to attend a
yachting event when the sun is shining, the
weather isn't redlly a key success factor. The
exhibitors and private and professional visitors
olan to come to the Show months in advance.
The superyacht lineup at each year's show is
unigue. You simply cannot find such a vast
collection of 580 specialized companies and
such an extraordinary fleet of 120 superyachts
anywhere else.

Do seamless, “edge-to-edge” air travel
connections impact event attendance?
'Edge-to-edge’ plane-to-helicopter
connections are part of the phiosophy of
providing MYS customers superior reception
and luxurious service. The experience of visiting
the MYS doesn't start at the show's entrance;
it should start when the customer steps onto
the airport tarmac with the intention of coming
to the event. That's why the MYS now partners
with Monacair, the helicopter transportation
company, to provide connections with the
Nice-Cote d'Azur Airport, liaising all the way to
the MYS reception desk where the visitor picks
up his or her show access badge.

64

Quel rble joue le groupe Aéroports de la
Cobte d’Azur dans le déroulement de cet
événement ?

a proximite d'un

La clientele du Salon Monaco Yacht Show
est-elle celle de I'aviation privée ?
de laviation pri

Le temps est-il un élément essentiel pour le
bon déroulement du Salon Monaco Yacht

Les liaisons dites « de bord a bord »
impactent-t-elles  sur laffluence de
’événement ?
Les liaisc de bout a bout » rel

N

JOte
| du salon pour retirer
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© MYS

“END-TO-END”:
SEAMLESS TRANSFERS
SAVE TIME

BOUT A BOUT : ,
VOS TRAJETS OPTIMISES

How can you be on site at the Monaco Yacht Show in
record time? By going “end-to-end”: seamless plane-to-
helicopter transfers known in French as bout-a-bout. “This
service makes passenger travel fluid, practically seamless,
letting travelers transfer from the airplane to the helicopter
as quickly as possible,” explains Jérome Ferasin, Chief
Commercial Officer, General Aviation/Skyvalet Group for the
Aéroports de la Cote d'Azur. This alternative is particularly
effective at the Saint-Tropez and Cannes airports. “Cannes
has an unusual advantage: The helicopter can be
positioned right next to the aircraft, It's structurally possible
because it's a medium-sized airport,” shares Thierry Pollet,
Director of the Cannes Mandelieu Airport. And this makes
for considerable time savings: A trip between Cannes and
Monaco can easily be more than an hour by land, meaning
leaving the airport by car to get to the Principality's port.
But the “end-to-end” option means that, once passengers
are in the helicopter, they'll be in Monaco. . .in ten minutes!

Comment se rendre du tarmac au Monaco Yacht Show
en un temps record ? En privilégiant le « bout & bout ».
« Ce service assure la continuité optimale du trajet du
passager, en permettant le transfert de I'avion & I'hélicoptere
le plus rapidement possible », détaile Jérdme Ferasin,
directeur commercial de I'Aviation Générale dAéroports
de la Cote d'Azur. Une alternative particulierement optimum
dans les aéroports de Saint-Tropez et de Cannes. « Cannes
a cefte particularité : I'hélicoptere peut-étre positionné
juste & coté de Iavion. C'est possible structurellement,
vu quil s'agit d'un aéroport de taille moyenne », précise
Thierry Pollet, directeur de I'Aéroport Cannes Mandelieu.
Et le gain de temps s'avere considérable : un trajet Cannes
— Monaco excedera facilement une heure - le temps de
quitter 'aéroport puis de s'y rendre en voiture - tandis que le
«bout a bout » permet aux usagers, une fois installés dans
I'hélicoptére, de gagner Monaco en dix minutes.
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CANNES YACHTING FESTIVAL © NOUVEL HORIZON

This festival, one of the yachting world's most essential events,
will be held in September, as it is every year, on the sparkling

waters of the Bay of Cannes.

Rendez-vous incontournable de la plaisance mondiale,
le Yachting Festival se tiendra comme chague année en septembre,

dans la prestigieuse baie de Cannes.

ose who love spectacular ships
and beautiful boats wil be meeting
in Cannes, between the Vieux Port
and Port Plerre Canto, this coming
September 6-11, Last year, in 2015, more than
50,000 people came to see the nearly 600
poats displayed afloat and ashore — including a
hundred craft presented in the special preview —,
making the Yachting Festival the biggest on-the-
water yacht show in Europe.
Now in its 39" vear, the Yachting Festival is
opening a special area on the roof of the Palais
des Festivals, La Terrasse, formerly reserved for
members of the exclusive VIP Club. This vear,
these premises are open 1o dl visitors and offer
a matchless, panoramic view from the rooftop:
the old port, the yachts, the Bay of Cannes, the
Croisette, and the Lérins Islands. La Terasse
is dedicated to excelence, a place where
the public can see the latest creations from
renowned luxury manufacturers: automobiles,
watches, jewelry, fine foods, tableware, private
aviation, leather and designer goods, and more.
Studio Harcourt, the celebrated photographer

of the stars since 1934, wil also have a studio a ﬂ ot en H WU"

area on La Terrace — a thriling opportunity for % ur
visitors have their very own portrait marked with
the prestigious "Harcourt Paris.”
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Yachting
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% O Photos: Yachting Festival Cannes - Abracadabra Studio

e luxe : auton
stronomie, art de

Se =R B TAPYCA

Hi s KOro He CexkpeT, YTO Cambie KpacuBble SXThbl Mpa LIBAPTYIOTCS Ha JladypHom Oepere. VI3 ropa B rog, otm
BreHa/IAoLLYE CyaHa COPEBHYIOTCA B MECTHbBIX MOPTax B CBOVIX DA3MEPaX 1 POCKOLLHOM AsaHe. He yaMBUTENBHO, YTO
M3BECTHBIE MOOVBBOOUTENM AXT BCErO MVipa caenaii GpaHLy3CKyIO PYIBEERY CBOEM BLICTABOHHOM apeHOM. MHOMe 113 Hiix
noUMYT ydacTie B Yachting Festival Cannes ¢ 6 no 171 ceHTsaops 2016, C 28 ceHTabps no 1 okTsaopa coctountest Monaco
Yacht Show, B KOTOPOM MovMyT ydacTve 120 DOCKOLLHBIX SXT. A300M00Th! J 1a3ypHOro bepera NPUHMAIOT aKTVIBHOE YHacT/e
B OpraHi3aLmn NoaobHbLIX MEROMPVSTUY, MPednaras MHOroYCeHHbIE YCIyr, B T.4. YTy ObICTROrO TRaHCcdhepTa.

FAST b TAJUTAPVLA: YTIBTPA Y TOHHEHHAA KITVEHTYPA

C 28 ceHTs0pa no 1 oxTaopa 2016 1. coctomTes Monaco Yacht Show. STo MeponpyaTie MEXOYHaPOOHOro Maclutaba
NPOBOOMTCA NPV COTPYAHYecTBe ¢ AaponopTami JlasypHoro Gepera. VHTepBHO ¢ ynpaBnaiolM avpexTopom MYS
[aors Tanmnapyna. Kakoa ponib AsponopToB JlasypHoro fepera B MPOBEOEHWUM 3TOrO Meponpusatus? HrisocTs
MEXKOYHaPOOHLIX 83PO0MNOPTOB ABNASTCA BaXKHbLIM (DAKTOPOM, BSHOLLYM Hal MOTOK YHaCTHUKOB BbICTABKM . bI3HEC-TEpMMHASTLI
Huusl, KanH v Can-Toone npennaraior CeroaHsa YCmyri BolCOKOro YROBHS [N1A BNAASLLEB 11 MACCAK/NOB HaCTHBIX [PKETOB,
eayx B MoHako, Hala uesb - passiTvie COBMECTHOW PEKIAMHOM KOMIMaH 1, MPEOHaSHAYEHHOY ANA HALLEe LIe/1eBow
ayoutopn. KnneHTbl BbicTaBky Monaco Yacht Show Takke aBAsStoTCS KneHTaMmm YacTHoW aBuaummn? Monaco Yacht
Show mprBnexaeT onpeaeneHHbLIN TV ysTRa YTOHYEHHOW KIEHTYPL!, Byab TO CEKTOD YacTHOW aBlaLi/ M POCKOLLHBIX
AXT, MHOroUMCNEHHbIE aBYaKOMMaHA PEMYIARHO yHacTByioT B MIYS. Dassault Aviation 1 Lufthansa, Hanpuvep, SBisoTes
napTHePaMm BLICTABKY, a Taroke MPeACTaBNSHOT 30ECh VX HOBYHO MOOAYKLMIO,

CANNES YACHTING FESTIVAL: HOBbIE FTOPVSOHTD

JIOBUTENM AXT U POCKOLLHBIX CYIEH, HECOMHEHHO, OyayT B KarHax ¢ 6 1o 171 ceHTaops 2016 . B pavikax 39-ro thectvisans
Cannes Yachting Festival coctontcs vHayrypauya Teppacsl La Terasse, pacnofiowxeHHon Ha kpbllle KaHHekoro [sopua
DecTBanen 1 00bIHHO OTKDBITOV TOMBKO A9 YIEHOB SKCKTOaMBHOMO Kiyda Club VIP. B centstpe La Terrasse »aet scex
NoCeTITENEN, »eatoLX OTKPbITL A1 Ceba MoCNeaHe HOBUHK Cepbl POCKOLLM: aBTOMOON, Yackl, YKOaLIeH/ s,
raCTOOHOMA, YaCTHas aB/al/s, KOoaHble snen/s, ar3anH, . Studio Harcourt, dhotorpad sHavenntocTel ¢ 1934 1, Takke
OyaeT NpYICyTCTBOBATH Ha Teppace. OTn4Has BO3MOXXHOCTs 159 MOCETUTENEN NOMy-AT dOTO OT «Harcourt Paris»,

13 KAHH B MOHAKO
3A 10 MUHYT

Yenyra «bout &

pout> noasosaer

MaKCMaIBHO
OMTUMIA3VIDOBATL BPEMSA
Myt 13 KaHH B MoHaKo,
obecrevvBast Habonee
ObICTOBI TRAHChEPT
MEMKIY CaMOSIETOM

11 BEPTONETOM. «B

STOM 3aKKOHasTCs
0COOEHHOCTL asponopTa
KaHH: BepTenat MoxeT
MOUBEMNTECA B
HEMNOCENCTBEHHOM
O/M30CTU C CaMOSETOM,
MOCKOSbKY 3TO 83p0MN00T
cpeaHero pasviepar, -
rosopuT Teeppn [osne,
[npexTop AsporopTa
KaHHbI-MoHaese.
OKOHOMVIR BREMEH
3HauTeNbHA: Jopora
KaHHb! - MoHako vacTo
3aHMEET B0SbLLE

yaca, C Bble3aoM 13
asporopTa i NOE3OKOM
Ha MaLLVHe, Torpa Kak,
npvberas K ycryre

<out a bout», nonet Ha
BepTONETE OT KanH B
MoHaKo 3aH1MaeT Bcero
10 MURYT,
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Spain, Paris, the French Riviera... Sky Valet favours choice
destinations providing opportunities to test the cuisine of the ten
best chefs in Europe. Buckle up for a culinary journey!

Q

L'Espagne, Paris, la Cote d'Azur... Sky Valet privilegie des
destinations de choix. L'occasion de tester la cuisine des dix
meilleurs chefs d'Europe | Prét pour un voyage culinaire ?

by Anne Salle

PORTUGAL

4 JOSE AVILLEZ’S
CULINARY EMOTIONS
Al age 36, he is already one of Portugals
most famous names in cuisine. Jose Avilez,
having been trained by the world's greatest
chefs — Alain Ducasse, Eric Fréchon, Claude
[roisgros, Ferran Adria —, is now chef at five
restaurants, an author, and a TV and radio host.
[he place to experience his unbridied creativity
is his Belcanto restaurant (two Michelin stars)
in Lisbon, where he serves exquisitely refined
Portuguese cuisine. Each dish begins with an
adventure, chronicling the country's great epics
in history, Guests eagerly choose one of the
food-wine pairing proposals, or order a la carte
from an array of dishes with intriguing names:
The Garden of the Goose that Laid the Golden
Eggs, Portuguese Pot-au-feu — without meat,
pbut not without flavorl — Dip In the Sea, the
fabulous Sea Bass with Seaweed and Shellish
.. Not to mention the Oxtall with Chickpeas and
Fole Gras, topped with shaved black truffle, and
the must-nave dessert, the Tangerina.

LLEZ : E

JOSE AVI ULINAIRES

e des plus

Restaurante Belcanto
Largo de Sao Carlos, 10 - 1200-410 Lisboa, Portugal

© Paulo Barata

\
SKY/VALET

YOUR FBO IN PORTUGAL

YOUR PARTNER IN LISBON

Station Manager: Carlos Jacinto

Tel: + 361 211 997 249
E-Mall: . LPPT@
Addresse: Hangar
Aeroporto de
Aeroporto Humberto Delgado, Lisboa, Portugal.
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N DAVID MUNOZ: BREAKING THE MOLD
His menu speaks of sensations instead of
ingredients. The youngest of Spain's three-
Michelin-star chefs, Davd Munoz, a thirty-
something with an edgy look, chose to break
the gastronomic mold to offer, instead, a "wild
and orutal experience.” Enter his establishment
with an open mind because, at the Diverxo
restaurant, anything is possible: The space is
tiny, the chefs are dressed in black, and the
dishes take form over the course of tastings,
tlending Far Eastern and European flavors.

¥l MARTIN BERASATEGUI: AU NATUREL...

The market dictates what he should put in his shopping basket to later creatively interpret for his
guests: Sea urchin curd served with seaweed, anise and loerian pork emulsion; red mullet with edible
scale crystals, fennel with saffron and liguid baby squid bonbon. He who was one of the founders of
the molecular gastronomy presents his culinary art in no more than three or four bites, "so as to not
destroy the spirit of his dishes.” A joumney to his restaurant — 10 minutes from San Sébastian — echoes
the one to Santlago de Compostela: a pilgrimage.

DAVID MUNOZ : EXIT LES CODES !

ne pare pas aingredients mais de

MARTIN BERASATEGUI : NATURE, NATURE...
e mar SUC > panier autour duquel sa

Martin Berasategui ***
Calle Moidi, 4. 20160 Lasarte-Oria, Spain

DiverXo
G/Padre Damian, 23. 28036 Madrid, Spain

A JOAN ROCA: SOUL FOOD
In his hometown of Cirona, Joan Roca, assisted by his brothers, Jordl and Joseph, has eamed the

World's Best Restaurant title several times over. The Bl Celler de Can Roca trio blends science and G ESTA' R FBO
gastronomy, awakens olfactory memory, evokes emotions, and pigues curiostty: Lobster pamentier with BY SKY VALET

Hom of Plenty mushrooms; Green chromology; Tender Escalivada; Oyster in earth distilation. A single
menu can contain up to 500 ingredients! Plan ahead — it's a year's walt to get a table.
YOUR PARTNER IN MADRID

UNE CUISINE DE LAME Tel:(OCC) +34 916 782 648

R . ) . . ) - occ@skyvalet.com
: - Avda. Hispanidad S/N 28042,
Aeropuerto Madrid-Barajas, Madrid, Spain

JOAN ROCA :

A U Sa e, n

YOUR PARTNER IN GIRONA
Tél: (OCC) +34 972 473 978
- occ@skyvalet.com
- C/Aeropuerto S/N, 17184, Aeropuerto
El Celler de Can Roca™* de Gerona - Costa Brava, Viobi D'Onyar,
Calle Can Sunyer, 48. 17007 Girona, Spain Gerona, Espagne. Terminal principal.

e la mé
_ompter un an

d'attente
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Al PASCAL BARBOT:

THE REAL ESTATE S
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PASCAL BARBOT :
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U turbot [Of
planc, jeune i

|'Astrance
4 rue Beethoven, 75016 Paris, France
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L'Arpége
84, rue de Varenne, 75007 Paris, France

SKY/”VALET

YOUR FBO IN PARIS-LE BOURGET

-t

YOUR PARTNER IN PARIS
Tel: +

]

oo

\Eroy 7 Bourgst
93440 DUCGN

© Stephane de Bourgies

ESTATE AGENTS SINCE 1975
LE METROPOLE - 1, A VENUE DES CITRONNIERS - 98000 MONACO
www.miells.com - TEL.: +377 97 97 79 29



COTE DAZUR

1 ARNAUD DONCKELE: PRAISING PROVENCE

His menu sings praises to Provence and the treasures of this land,
and each ingredient embodies this acclaim in flavor, Araud Donckele,
the youngest chef to boast three Micheln stars, lives (more than
orepares) his cuising, like Michel Guérard, Alain Ducasse, or Jean-
Louis Nomicos. And suddenly before you is placed his Sea bass flet
and gamberonis cooked in vine shoots embers, simple broth of Roma
tomatoes, clams, smooth clams and vegetable pearls ennanced with
lemon, roses of Yann Ménard's summer squash lightly smoked in
Alpilles oregano. ..

]
>
c
@

© Richard Haughton

ARNAUD DONCKELE : PARFUMS DE PROVENCE

carte chante la Frc >, les riche de st

Jdain, dar

de sarments de

r Résidence de la Pinéde
Plage de la Bouillabaisse, F- 83990 Saint-Tropez, France.

&l PAOLO SARI: THE ULTIMATE ORGANIC
He has one golden rule: Every last ingredient that
comes in or out of his kitchen is 100% organic.
The Monaco-based Venetian chef strikes a ba-
lance to create healthy gourmet experience, true
to his motto "a healthy mind in a healthy body.”
Local red mulet roasted Riviera style, fava bean
purée and garden baby vegetables: Paolo Sart
wants o know everything about his ingredients

[4 MAURO COLAGRECO: FREE EXPRESSION

He says that a good chef should know how to do bistro-style, haute cuisine, street food. . .and emborace
diversification. And he does! From Menton to Shanghal, Mauro Colagreco is at home anywhere and
everywhere, His cooking style means nothing is definitive, nothing is set in stone. This bold chef opts for
ephemeral epicureanism, with dishes devised for a single service, two days, or a week. Just because
there was an ingredient on hand and he decided, on the spur of the moment, to extract every flavor
possitle from it.

© Eduardo Torres

MAURO COLAGRECO : EXPRESSION LIBRE

I dit qu'un bon cuisinier doi oir faire du bistrot, de la ha Imer de \ and prefers to work in direct contact with local
se diversifi 5 M ANC cuisine . \' suppliers products. His fragrant, flavorful recipes
M are down-to-earth in every sense.
A /

/ 4
Le Mirazur
30, avenue Aristide Briand, 06500 Menton, France. !r 4

© Christian Boulze
© Anthony Lanneretonne

v 3 [RPEAR T
| o 1

Elsa / Monte-Carlo SBM
Avenue Princesse Grace, 98000 Principauté de Monaco.

YOUR PARTNER IN CANNES

fel: +33 493 904 110/ +33 493 904 202
operations-acm@cote-azur.aeroport. fr

- 245 avenue Francis Tonner, 06150

Cannes-La-Bocca, France

YOUR PARTNER IN SAINT TROPEZ

Tel: +33 494 6547 640

- operations@sainttropez aeroport.fr

- 31 route du Canadel, 83310 La Mole, France

SKY/”VALET

SUR MESURE. RELIANCE
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LIGHT PLAN

- ECTBVE
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Vicnarns, [apuk, PpaHLy3ckas PrBsepa... Sky Valet TaTtensHo
BoIOVIAET MyHKThI HA3HA4EHNA, | ToexkpacHasd BOSMOXKHOCTE
nonpotoeaTs O/1100a ASCAT JyHLLIMX NOBAPOB EBPONs! [ OTOBbLI K

[+] AJIEH MACCAP: OBOLLHOE
HACJIEONE

B cBov 36 et 2Koze ABAINES YKe ABNAeTCH
OOH/M 113 CambX BBECTHbIX  LLEM-MNOBa00B
[Noptyram, o HacTosAWEMy  OLEHUT  3TO
OPVMAHANBHYIO U UBLICKAHHYIO KyXHIO MOXKHO
B ero pecropare Belcanio B8 JccaboHe,
2 38eadbl oA Muwned. 30ecs  Kexaoe
OMooo - 3T0 HacTosALMEe MyTELLeCTBre B
VICTOPVIO CTPaHb!: [opTyransckian [oT-o0-de,
[orpy»xeHe Ha MOPCKOe OHO, (e MOPCKOrO
OKyHA C BOOOROCTIAMM W DaryLLIKamM, TyLLeHbIe
FOBSDKbI XBOCTbI C HYTOM 11 YE0HBIM TRROMETEM,
1 NeresfapHsIn gecept «MaHOapuHy,
Restaurante Belcanto

Largo de S&o Carlos, 10-1200-410 Lisboa.

KYJIHAPHOMY MyTELLECTBIOY

2] OAB/O MYHbOC: BHE MNMPABUJ!

Ero MeHIO COCTOUT HE 13 MHMDEOVEHTOB, HO
/3 OLLyLLIEHVA. .. B cBoem pectopaHe DiverxXo
Haenpn  MyHs0C,  MOMoOow — Lied-noeap,
obnagaioyn 3 38ezgamii [iga MuineH, He
MPOVIEMIIET YCTOSBLLUMXCS MBI FaCTROHOMI,
30ecb  BOBMOXHO — BCE.  MPOCTOaHCTBO
OrpaHr4eHo, NoBapa OeTsl B 4epHoe, Orona
BbLICTPaVBAIOTCS  MOCTEMNEHHO, MO Mepe X
neryctauyn, codetesd B cebe BOCTOYHbIE U
EBPOMNENCKIME BKYChI,

DiverXo, C/Padre Damian, 23. 28036
Madrid Vcnanus.
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[s] MAPTVH BEPACATEW:

NMPNPOLOA, ECTECTBO...

PazHoobpasme CBEX/X NMPOAYKTOB Ha PblHKE
Kaxkdbll OeHb MOOCKAa3bBaoT eMy  HOBble
KpeatvBHbe 1aen: <Mopck/e exxmn C xene 13
MOPCKIX BOLOPOCIEN, 8HCOM 1 MOSPVICKOW
KONBACHOW  Hapeako»,  «KpacHas  kedasb
CO CBEeOOOHBIMU  KOUCTaNTaMK,  (DeHxesb
C wappaHoM 1 CoyC U3  KalbMapoB»...
OcHoBaTeNb  MOMEKYNSPHON  raCTROHOM
BbID&KAET CBOWVI Ky/IWVHADHBIA TaslaHT Yepes
TO4HOCTb BKYCOB, Bcero B 10 MuHyTax ot CaH-
CebacTbsHa.

Martin Berasategui***, Calle Moidi, 4.
20160 Lasarte-Oria, VicnaHus.

>KOAH POKA:
FTACTPOHOMUNYECKHME 3MOLNN
2KoaH Poka OTKpbI CBOW 3HAMEHTLIA
PECTOPAH B €ro POAHOM ropone MK1poHe, 3a
KOTOPBIV MOSTY4IAN MHOMOYUCTIEHHBIE Harpadp!
«JyHLLIEro pectopaHa Mvpay. « lapmaHTbe

113 OOCTERA 1N YEDHBIX JINCHEK>, «3e/1eHas
xpomonorys «, «Escalivada maolle», OaHo MerHto
MOXKET copepaThb A0 500 VHrpeaeHToB!
CpOoK OKmaaH1A Ha BPOHVDOBaHKE CTOMVIKA
MOXET JOCTUraTh OOHOMO roda. ..

El Celler de Can Roca*™*, Calle Can
Sunyer, 48. 17007 Girona VcnaHus.

[s] AJTEH NMACCAP: OBOLLHOE
HACNEOVNE
OH CcyMen BepHyTb OBOLLAM  YTpaqeHHOS

novisHeHie, a  ero  oropodsl  CTam
VICTOYHKOM — BAOXHOBEHWA AN MHOTWX
noBapos.  «OBOLLHbIE  CylM  C  MaC/IoM
LBSTKOB  repar 1 ropunler  OpneaHay,
«OBOLLHOM KyCKYC C 8praHoBeIM MaCIOM &
OBOLLHBIMIA - KOMBackam ... Cosnasas ceov
NPOUBBEOEHNS KYNHADHOTO VICKyYCCTBa, AneH
[laccap couetasT MHOrONETHA OMbIT, OBA W
TpW BryCa, OE/MKATHO MOAOUPAET TEKCTYPLI,
nomydas,  TakM 00Pas0oM,  UCKDeHHE 1
V3ALLHbIe Onona.

L'Arpége, 84 rue de Varenne, 75007 Paris,
®OpaHuus.

© Dos Santos Lemon

MACKAJb BAPEBO:

BbICOKAA TOYHOCTb

[lackans bBapbo, yueHnk Anera [ laccapa,
NEEBLIM BBENEOVHOE MEHO B CBOEMPDECTOPAHE
[Astrance B [Napwxe. Ero aBaHrapaycTekas u,
B TO »E€ Bpewms, V/IsTpacoBpemMeHHast KyxHst
OBHOBMSETCA KaxdplA AeHb, B 3aB/CKMOCTM
OT PbiHKa 1 HACTPOEH/S. «PaBioiv 113 ThKBbI
BarTepHar, ropekiA MeHOa b 1 MACO kKpaba»,
VN «koMbana B CAVBOYHOM Macsre 11 0ebiv
MUCO C  JyKOM-MOpE» V3YMTEBHOS
CTONKHOBEHVIE BKYCOB,

L’Astrance, 4 rue Beethoven, 75016 Paris,
®paHums.

MAYPO KOJAIPEKO:

CBOBOOA BbIPAXKEHNA

OH TOBOPUT, YTO XOPOLLMA MOBAD [0SPKEeH
YMETL MOTOBUTL B OMCTRO, BO ABOPLE, Ha YLE
1 BbITb PA3HOCTOROHHMM. [0 STOMY MRVHLIMMY
QT paboTaeT 1 cam. B ero kyxHe HeT H/4Hero
ODVLMENBHOIO WM MPVIBbIMHOMO,  Maypo
Konarpexo cosmaeT omoga Ha OOVH YoKH,
OVH OeHb Ui oOHy Hedenio. [pocTo noTomy
YTO emy Noa, PyKy Nonasicsa BOOXHOBVBLUMM €ro
MOOOYKT.

Le Mirazur, 30 avenue Aristide Briand,
06500 Menton, ®paHums.
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APHO OOHKENb:

APOMATbI MPOBAHCA

Ero meHio bt [poBaHcom,  nepenast
BorarcTBo ero 3emsm, JOHOCKT ero apoMarsl.,
Camvbii Mononow wed-noeap, 0bnaaaoLLyi
3 3sespamit [1oa MuwneH, ApHO oHKe s,
CKOPEE, »VBET CBOEW KyxHEW, Yem co3maeT
ee. JlaBpak 1 KPEeBeTKW, »KapeHble Ha
YIS BUHOMPaOHOM 103kl ByboH «Romay,
OBOLLHbIE MEMUYMKUHBI C TEPTBIM  JIMOHOM,
WTh KOMYeHble LUBEThI KabaqkoB U OpyraHo
FOPHOro MaccyiBa Anbriiy. ..

Résidence de la Pinede, Plage de la
Bouillabaisse, 83990 Saint-Tropez,
®paHums,

L y ks

MAOJ1I0 CAPU : 300OPOBbLE 1 BKYC
Ero HeocnopyMoe Mpasio: VCONb30BaHME
TONMBKO OPraHUHecKIX MPOOYKTOB. [11a 3Toro
BEHELIMAHCKONO  LLIEM-MoBapa, MUBYLLEIO B
MoHaKO, XOpoLLast KyxHa acCouMnpyeTcs Co
300P0BEM,  «KpacHas kedallb MEeASIeHHOro
NOVrOTOBEHAS MO TPpaa LM PrBeepbl,
6060B0E MIoPe 1 OBOLLM 113 oropofar. [laono
Capy xoHeT 3HaTb BCE O MPOOYyKTax, KOTopble
OT FOTOBUT U MPEANOYATAET MPAMOW KOHTAKT C
MOCTaBLLYIKOM.,

Elsa, Avenue Princesse Grace

98000 KHsixkecTBo, MoHako.
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Though it was the Apple Watch that blazed the trall,
traditional watchmakers are finding their own way to satisfy

the connected watch market.

BRcULING

CHRONOGRAr HE EXOSPACE

BREITLING. Exospace B55. Titanium case,
46 mm, rubber strap. €8,040.

gance and watchmaking expertise in its titanium
case. The timepiece looks just like a mechanical
watch, reproducing a choice of three traditional
dials: the three-hand version, the chronograph,
or GMT, but now intuitve with touchscreens.
hat's also the case with de Grisogono, the
only watchmaker to introduce, in collaboration
with Samsung, a smart watch exclusively for
women and the haute joallerie sector. In an
entirely conventional case of rose-gold-plated
steel, Frédérique Constant has integrated a chip
to monitor physical activity and sleep, which is
automatically synchronized via Bluetooth. Lastly,
Bulgar throws its hat in the ring with a watch
that's both mechanical and inteligent. Boasting
an automatic caliber, it has a "virtual safe” secu-
rity function for personal data protection. In other
words, a personal iCloud. ..

LE TEMPS INTELLIGENT

Sil'Apple Watch a ouvert la voie,I'norlogerie ", - ' " ' ' l' l ' l'
traditionnelle répond a sa facon au marché . - e =
de la montre connectée. ,

' fz7

#

e/ supremely hyped launch of the

Apple Watch created a new timepiece

market. Faced with the public's hunger

for connected objects, watchmakers

have taken the plunge into the smart-time ad-
venture. The major manufactures responded
amost immediately and have hit the mark with
their offer. Though many connected models re-
main quite affordable, the eyes of serious watch
fans are realy riveted on timekeeping feats com-
pining smart technology, luxury, and traditional

oy Hervé Bome

BULGARI. Diagono Magnesium. Steel, magnesium, and PEEK case, 41 mm, rubber strap. €5,000.

savoir-faire. This means that the watch isn't just
another gadget to be coupled with a smart-
phone. It's a high-end phone extension.

PILOT'S WATCH

The watchmakers braving these new waters in-
clude Breitling. With its Exospace B55, this ma-
ker offers not only a Swiss-Made watch, but a
luxury timepiece with a complication and design
fatthful to the house phiosophy. "What's most
important is that the Exospace is a watch wor-

78

thy of our watchmaking tradition: it's crafted from
titanium and features a chronograph, which has
aways been our specialty. The challenge was
to present a truly professional instrument that
would satisfy our clients’ needs and desires.
That's the reason we introduced an extraord-
nary pllot's watch, able to store up details of up
o twenty fights and communicate with a smart-
phone,” explains Jean-Paul Girardin, Vice Pre-
sident of Breitiing.

The TAG Heuer Connected embodies ele-

TAG HEUER Connected.
Titanium case, 46 mm, rubber strap.
€1,400. TAG Heuer.
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UNE MONTRE DE PILOTE

Parmi les manufactures concer

de GRISOGONO

FREDERIQUE CONSTANT. Horological Smartwatch.
Rose-gold-plated stainless steel case, 42 mm,
alligator strap. €1,295.

DE GRISOGONQO. Samsung Gear S2 by de
Grisogono. Rose gold and steel case set with
white and black diamonds, 41 mm, galuchat strap.
€15,000.

YMHBIE HACDH

APPLE WATCH OTKPbIJ I HOBYHO SPY YMHBIX HYACOB, TRPALVLIOHHAA YACOBAA VHLYCTRPVA HAHEM HE OTCTAET OT MPOMPECCA V1
[MPELVIATAET CBOKO BEPCIKO HOBOT O MNOHAMAHANA BPEMEHA.

Breiting npencrasnsger BceobLeMy BHYMaHO Monens Exospace BS5S, HAOeneHHyio PAIOM VHTENNEKTYa bHbIX MYHKLMM. «Exospace — 3To [achl
COenaHHbIe Mo BCeM mpaB/iaM TPaOVLIMOHHOM HaCOBOW VHOYCTOUW. HO Halla 3g0a4a COCTOSANAa B M3000pETEH/ N NOOMECC/IOHATBHOMO MOMOLLHKA,
YTOOBI OTBETUTL OXKUAAHAM HALLMX KIMEHTOB. [/IMEHHO MOSTOMY Mbl BoIMYCTAMA HACTOSLLIME HaChl MASIOTA, CrOCOBHbIE ASTasTbHO 3anoMHATE 0 20
MONETOB U NOAKIKOHATECH K CMAPTMOHY,» - rosopnT XK. -1, XKnpapnaH, Brue-npeauaoeHT Breiting.

Hacel TAG Heuer Connected HapeneHbl aneraHTHbIM TUTaHOBEIM KOPMyCoM, OH Kak B kary BOMbl MOXOXM Ha MexaH/4ecK/e [ackl, C Tpems
BOBMOMHbIMM TVIMaMi Lidbepbnara (CTpenoqHsv, LdpoBor i GMT), HO B STOT pa3 OH TakTbHeM. De Grisogono, B COTpyaHHECTBE ¢ Samsung,
MPENCTABNAET CBOKO MOMES b YMHbIX HACOB, UCKIIOHTENBHO AR >KEHLLIMH. KOPMYC BBINOMHEH KaK CTUMBHOS IOBENMDHOE YKPALLIEHE 1 OTAE1aH PO30BbIM
30/10TOM. Hachl OCHALLIEHE! DYHKUVAMM MOHTORVIHE CHA W (OVIBUHECKON BKTUBHOCTV 1 MOOK/IOHAI0TCH K Blustooth, Bulgar! BeinyckaeT «HTe ek Tya bHbie»
MexaHHecKme Yacsl, OHM 0OManaoT YHKUVIEN BUDTYATEHOMO cenda Q18 3aLLyThl MepCOHa TbHLIX OaHHBIX, & Takke NepcoHassHbIM ICloud.
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CHARTER / MANAGEMENT / BROKERAGE

MY MADAME KATE - 60m Amels

YACHT CHARTER

Our “in-depth” knowledge of the Mediterranean sea gives our Clients
the opportunity to explore a variety of exciting destinations where
we can bring the Guests in luxury, comfort and privacy.

Entering certain restricted harbors and marinas during the peak
season such as Monaco, Cannes, St Tropez, Bonifacio, Porto Cervo,
Porto Rotondo, Capri, requires a solid local network and a great
reputation.

Yachting Concept is the Broker to contact for unforgettable moments
on the sea !

/

CONSTRUCTION SURVEY

YACHTING
R i

29 rue Georges Clémenceau
06400 Cannes - France

Contact mail: info@yachtingconcept.com

Fix line: + 3349399 |5 46
Mobile: +33 6 09 58 24 32
www.yachtingconcept.com
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Charter
Management

New Constructions

- PALMER JOHNSON

-~ BLUE ICE 46m
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In immaculate condition with the greatest and newest Toys and Equipment. A Masterpiece of design and
ASKING PRICE: € 149 M performance! (28 Knots speed) - Accommodation for 10/12 guests in 5 suites. Year: 2009 refit in 2014.
Weekly Charter Rate: € 175.000 + all New AV System, TVs and high speed Wifi . Large sunbathing areas, new gym room and Jacuzzi on flybridge.
Large array of toys (2 X brand new Wave Runners + Flyboard + Stand Up Paddles + Scuba Diving Compressor and Gear...).

Dear guests,

G-Yachts is the expert on the French Riviera for Yacht Sales, Charters and Management. Our team will be pleased to assist you in your choice
of the perfect yacht and itinerary for your next charter or to advise you and protect you through the Purchase/Sale of any type of yacht.
We offer an exclusive selection of luxury yachts, ranging from 20 meters to 134 meters to buy or to charter anywhere around the world.
G-Yachts is a reference in the yachting industry and a guarantee for successful charters and safe sales...

Home of refinement

QY= G-Yachts L'exception a une adresse. Faites-en votre destination

Buckingham Palace - 11, avenue Saint-Michel - 98000 Monaco %
Tel. 4377 977 705 43 - Mail: charter@g-yachts.com & sales@g-yachts.com MYBA & crire Www.g-yachts.com
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BOUTSEN DESIGN 1. LORO PIANA Interiors Unito, Shaded Cloud / plaid 1560x200cm, price w/tex / prix TTC €71,550 2. BACCARAT
candlestick / bougeoir, price w/tax / prix TTC €920 3. CHRISTOFLE Jardin d'Eden 3-tier pastry stand / porte mignardises 3 comparti-
ments, price w/tax / prix TTC €1000 4. LALIQUE Tourbillons XXL vase, crystal clear / cristal incolore, diam. 24,5 cm, price w/tax / prix
TTC €7,500 5. FENDI CASA  cushion quartz grey / coussin gris quartz 30 x 40 cm, price w/tax / prix TTO €554 6. FENDI CASA Dia-
mante Murano crystal lantem / lanteme en cristal de Murano, diam. 30 cm, unit price w/tax / prix TTC €3,828 7. CHRISTOFLE Limited
Edition Silver-plated Hawk / Faucon édition limitée en argent, H 33cm - Perch 157 cm, price w/tax / prix TTC €41,000

BOUTSEN DESIGN

CHRISTOFLE ‘MOOD!2
for 6 p: in S
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HOUR PASSION 1. DE GRISOGONO Chiocciclina ring in white gold with blue sapphire briolette / bague Chiocciolina or gris saphir
bleu briolette, price w/tax / prix TTC €9,600 2. JAQUET DROZ Petite Heure Minute automatic watch, mother-of-pearl and diamonds,
satin strap / Petite Heure Minute automatique satin, nacre et diamants, price w/tex / prix TTC €25,800 3. CHOPARD Happy Dreams
necklace in white gold and diamonds / Collier Happy Dreams or gris et diamants, price w/tax / prix TTC €12,070 4. RADO New True
quartz watch in white ceramic, mother-of-pearl and diamonds / New True quartz céramique blanche, nacre et diamants, price w/tax /
prix TTC €1,900 5. BREGUET Rose de la Reine pendant in white gold and diamonds / Pendentif Rose de la reine or gris et diamants,
price w/tax / prix TTC €7,000 6. MESSIKA Angel bracelet in white gold and diamonds / Bracelet Angel or gris et diamants, price w/tax /
prix TTC €16,870 7. BLANCPAIN Women's automatic watch in white leather and diamond / Women automatique cuir blanc et diamants,
price w/tax / prix TTC €16,870
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HOUR PASSION

MESSIKA. Move Noa Pavé bracelet, white
gold paved with diamonds and set with three
brilliant-cut diamonds / Bracelet Move Noa
en or blanc pavé, serti de trois diamants
taille brillant, price w/tax / prix TTC €10,600

Move Noa Pavé bracelet, rose gold paved
with diamonds and set with three brilliant-cut
diamonds / Bracelet Move Noa en or rose
pavé, serti de trois diamants taille brillant,
price w/tax / prix TTC €10,600
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AELIA DUTY FREE 1. RUINART blanc 75 cl, price w/tax / prix TTC €60 -
Cristal brut 75 cl, price w/tex / prix TTC €183 - Cristal rosé 75 ¢l, price w/1
prix TTC €132 4. DOM RUINART champagne blanc de blancs 75 cl, pric
w/tax / prix TTC €148.

magnum, pri
prix TTC €

ce w/tax / prix TTC €127 2. LOUIS ROEDERER
3. DOM PERIGNON blanc 75 cl, price w/tax /
w/tax / prix TTC €138 5. KRUG grande cuvée brut 75 cl, price

89
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LIMITED EDITION

ELEGANT
Breguet has designed a dress
watch with e\egamoc aesthetics
and mechanical sophistication.
The gold-and-diamond case
nouses an automatic manufacture
caliber that dis s the moon
phases on a white dial in Grand
Feu enamel.

EI_EGANTE

SJIETAHTHbBIE

Breguet coBvieLLigeT B 310N
MOOENN KpacoTy 10BEVPHOMO
YKOALLIEHVIS 11 HaCOBYIO
TOYHOCTb. KOPMyC 13 30510Ta U
OPUANVEHTOB, aBTOMATUHECK/M
MEXaHI3M, HOMKATOPR (ha3
JIyHbI, BEMBIM KapOaH ¥ ropsaYast
amvasb grand feu

TIMEPIECES TO WATCH

DISPC

AVAILABLE IN HOUR PASSION SHOP

NIBL!

DANS LA BC 8
‘B BYTUKE HOUR PASSION

Q0

UNCONVENTIONAL

An original display for this
qw tfmam timepiece In steel from
Jaguet Dr oz fts name, Grande

Seconde Off-Cente ’Ld says it all,

with off-center hours and minutes
and an oversized sec OM

DECENTREE
Ao o

CMELLEHHbIE
OpUrHaNBHOE NOHMaHE
BoemeHn ot Jaguet Droz.
Mopens Grande Seconde
Décentrée («bonsiuas
CMELLIEHHES CaKyHAa) IMEST
CMELLIEHHBIA LIVC r”pr*maT
MHYTHOW 11 YaCOBOM CTREMOK
1 OTOENBHBIA \,BeﬂMwHHb\

LpcDepOnaT CeKyHOHOM CTPEMKM.

AUTHENTIC
In the 1950s, responding to an
order from the French armed
forces, Breguet begam production
of its Type XX chronograph. A
hm Sless model that H’”’ comes

N anew version, the Type XX
cuomo ic in a steel case

LEGITIME

YMNOJTHOMOYEHHbIE

B 80-x rogax no 3axkasy
DPEHLY3CKOW BOSHHO-MODCKOM
aBuaLyn Breguet BbﬂyCTVﬂa Type
XX, OTa HecTaperoLLast MOnES b
OBPOKOBETCS CErOaHA B Cl Bf\et”
HOBOWI aBTOMATHECKON BEPCY

lyoe XX CO CTallbHbIM KORMYCOM.

Breguet T 0e ><><\ automatic chronograph

RENAISSANCE

Back in 1959, Omega introduced
the Speedmaster under the name
CK2998. The manufacture is
reissuing this manual-winding icon
in an update W \femm with moom—
ohase dist -
Moon pw” f \d% a distinctive,
handsome blue dial.

RESSUSCITEE
Sleno

BOCKPECLLII/IE
B 1959 Omega Brepsblie
BbINYCTWNE CBOIO MOMES T
Speedmaster, CeroaHs
MapKa MOSACTARIAET €€ HOBYIO
3E0CUIO DYHHON céopw C
VIHIVKATOPOM a3 JyHbl.
peedmaster Moonphase
KoALLIEHb! BENVIKONENHBIM CUHIM
umd%p ONaToMm,

'rﬁ LQN;NE_S ° ‘||‘I

~ae]

y 89
il =
% y
o R
‘ q,.-. .
| FERPES
| & (]

EQUINE

Longines remains true to its
mantra "Elegance is an attitude”
with this femininely shaped ladies’
model inspired by the equestrian
world. The steel Equestrian has &
diamond-set bezel and a mother-
of-pear! dial. Quartz movement,

CAVALIERE

BOJIbHbIE

[NoroepKVBasiCL CBOEMY
crnorary «Elegance is an attitude»
Longines cospana HoBblie
YKEHCKME Yackl Equestrian,
BOOXHOBMEHHbIE YBASHEeH/IEM
KOHHBIM CriopToM. CTaribHOM
KOPIMYC C OpUIIaHTaMI 1A
nepamyTROBbIM LIMADEpONaToM
KBapLEBLI MEXAH/3M.

ELITE

Many watch lovers are familiar with
Blancpain's famed diving watch,
the Fifty Fathoms Bathyscaphe

But few are those who have S@@F
this model in gray plasma ceramic.
Automatic movement.

INEDITE

(ifu Q\H i autor

OPUIMMHAJTBHbIE

O4eHb MHOTVE LIsHTEN

3HAIOT O BHAMEHUTBIX Yacax

0719 NOOBOMOHOIO NaBaHss
Blancpain FHfty Fathoms
Bathyscaphe. Ho HoBast Mode b
C aBTOMATVHECKI/IV MEXEH/BMOM
11 OOOPMIIEHIEM C BE3ENEM U3
CEPOV MNasMEeHHOM Kepamiki
eLLe Mano KOMY 13BeCTHA.
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AELIA DUTY FREE

KILIAN. Moonlig z
de parfum / > eau de parfum
rechargeable 50ml, price X / prix TTC €246

Luxe, calme et volupté. La beauté se déecline sous toutes ses formes,
a travers une sélection shopping éclectique et raffinée.

«POCKOLLIb, CMOKOVICTBIE, HacTaxaeH e, Kpacota NpedcTaeT co BCax
OOMHBSIX YEPES SKITEKTUYHBIN 1 YTOHYEHHBIA LLIOTITHT, »

Photos: Benjamin Bouchet
Stylism: Paul Deroo
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AELIA DUTY FREE
HENNESSY. Paradis Impérial 70 cl,

price w/tax / prix TTC /

HOUR PASSION

BREGUET. Classique Hora Mundi automatic watch
in rose gold on leather strap / Montre Classique
Hora Mundi automatique en or rose sur bracelet
cuir, price w/tax / prix TTC €76,900
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AELIA DUTY FREE

DOM PERIGNON. 1998 P2 white / P2 blanc
1998, price v €305

BOUTSEN DESIGN

LALIQUE Tourbillons Limited edition vase
1. 20 cm,




HOUR PASSION

OMEGA. Constellation Globemaster automatic

watch on leather strap / Montre Constellation

Globemaster automatique sur bracelet cuir,
orix TTC €6,3

GENERAL AVIATION TERMINAL, NICE CC)TE D’AZUR AIRPORT

BOUTSEN DESIGN

BACCARAT EYE votive diam. 9,5cm
crystal red,
cristal clear, prix
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Rosé, though long disparaged, has earned both esteem and admirers.
It is now considered a high-end wine and can be found in the Nice-Cote
d'Azur Airport’s business terminal.

© agaitsgori

Longtemps déprécie, le rosé a acquis ses letires de noblesse.
Un vin désormais haut de gamme, a retrouver au terminal d'affaires

ts success seems unshakeable, Rosé is
consumed N ever-increasing quantiies and is
served at the finest establishments. In 2014,
the Intemational Organisation of Vine and \Wine
(OV) estimated global production at more than
24 milion hectoliters, Which is 16% more than in
2002! This makes it the wine color that has seen
the greatest expansion in recent years. And,
not to be outdone, France saw roseé production
double over the same period. In 2012, more

de l'aéroport de Nice.

than a third of that production came from
Provence. And when it comes to this elixir, the
land of Marcel Pagnol has much to offer. Here's a
prief overview of the most luxurious roses.

EXCEPTIONAL WINE

It is known as the most expensive rosé in the
world, With its blend of Grenache and Rale, a
salmon color with pale tints, Garrus rosé has
‘very subtle toasted notes.” The Chéateau d'Es-

100

clans, located in La Motte en Provence in the Var,
began producing its first casks of rosé in 2006,
under the expert guidance of Bordeaux native
Sacha Lichine,

CELEBRATED ROSE

The Chéteau de Miraval is the home of this nectar
and its briliant color, a vast estate spanning 600
hectares hidden from prying eyes deep in the
Var, Why hidden” Because the lucky owners are

none other than Brad Pitt and Angelina Jolie! The
Miraval Rosé Cotes de Provence is elegant and
Dalanced, with "fresh fruit aromas and refreshing
acldity.” Wine Spectator magazine even named it
the best rosé in the world in 2012,

OTT, THE PIONEER

Hrst introduced in the 1920s, Rosé Coeur de
Grain Is one of the most famous rosés of the
Cotes de Provence appelation. Cradied in its
iconic, amphora-shaped bottle, it is even dubibed
one of the finest in the world. It is produce in the
Var by the prestigious Domaines
Ott, an estate which, in 2004,
joined another architect of great
French wines: Louis Roederer
Champagne.

Son succes semble inaltérable. Le rosé, de plus
en plus consomme, s'invite sur les plus belles
tables. En 2014, IOrganisation intemationale
de la vigne et du vin (ONV) évalualt sa production
mondiale a plus de 24 milions d'hectalires. Solt
16 % de plus quen 2002 | | s'agit ainsi de la
couleur qui, ces demieres années, a connu le
plus de développement. Loin d'étre en reste, la
France a vu sa production doubler sur la méme
période. En 2012, elle en devait plus d'un tiers a
la Provence. |l faut dire quen la matiere, la terre
de Marcel Pagnol ne manoue pas datouts. Petit
tour d'horizon de ses rosés les plus luxueux.

VIN D’EXCEPTION

[ est connu pour étre le rosé le plus cher au
monde. Avec son assemblage de grenache et
de ralle, sa couleur saumonée aux reflets pales,
le rosé Gamus annonce des « notes toastées
tres subtiles ». Situé dans le Var, a La Motte en
Provence, le chateau dEsclans produit - sous
[iImpulsion du Bordelals Sacha Lichine - ses
premieres barrgues de roseé en 2006

ROSE STAR

Clest au chateau de Miraval que l'on doit ce
nectar aux reflets brllants, Un vaste domaine de
600 hectares situg au coeur du Var, a l'aor des
regards. Pour cause | ses heureux proprigtaires
ne sont autres que. .. Brad Pitt et Angelina Jolie |
Eégant et équlibre, le Miraval Rosé Cotes de
Provence promet « une bele fraicheur minérale ».
Le magazine Wine Spectator lavalt classé, en
2012, melleur rosé au monde.

AELIA DUTY FREE

Domaines Ott Chateau de Selle « coeur de grain » rosé 2012,
price w/tax / prix TTC €24.90.

Miraval rosé 75 cl, price w/tax / prix TTC €14.90.
Chéateau d'Esclans Garrus 75 ¢l , price w/tax / prix TTC €86.

OTT, LE PIONNIER

Lancé des les amnées
1920, le vin Ceeur de grain
est ['un des plus célebre ro-
sés de lappellation Cotes
de Provence. II est méme
considére - avec son ico-
nque flacon en fome
d'amphore - comme un
des plus fins au monde.
Cest dans le Var, aux
prestigieux Domaines Cit,
quil est produtt. Ces do-
maines ont rejoint, en
2004, un arisan d
grands vins francais
le champagne Louis
Roederer.

POCKOLUHBI PO3OBbLIV

POSOBbIE BIHA BbICOKOTO KAHECTBA IMPELY IATAIOTCA CEFOOHA B BVSHEC- TEPMUHAJTE ASPOTOPTA HALILIEI,

B 2014 r. MexxayHapoaHas opraHizaLi/g BUHOradapcTBa U BUHOOS VS OLEHIa OOBEM MDOBOTO MOOVSBOACTBA PO30BOMO BUHA B 6016 Yem 24 MITH
[a, 4To Ha 16% 6onsLLe, Yem B 2002 T. [oomsBOACTBO PO30BOrO BMHa BO OpaHUMM 3a STOT Nepuod yaBoWocs, B 2012 1. 6onee Tpet ero oosenva
NPUXOAMIOCH Ha [ posarHe. HebosLom 06300 Nydnx npeactasitensh pose. MCKIMKOYUTEJIBHOE BUHO Kak 138ecTHO, STO - cavoe [10poroe
B MVpE po3se, biarofaps COeaVHEHIO COPTOB roeHall 1 porne, Garrus 0bnanasT «Henmoapaxaemo TOHKM BKycoM», Obnagarens 3avka Esclans,
Bbixoaew, bopao Calla J4miH, MporssoauT aTo npesocxoaHoe pose ¢ 2006 r. 3BBE3AHOE PO3E 5701 nouTy BOALWEOHBIN HEKTaR C OpIMaHTOBLIMIA
oToneckamy NpovnssoamTes B 3amvke Miraval, B genaptaveHte Bap, VI ero snagenslami senstotes... bpan, [Tt 1 AHpkensHa [hxonmil SneraHtHoe 1
chepkarHoe, Miraval Rose Cotes de Provence obeLlaeT «Be/MKONENMHYIO MHERATBEHD CBEXE TR, »KyoHan Wine Spectator B 2012 1. Hazsas ero
nydvv 8 mpe poze. OTT, MEPBOOTKPBIBATEJIb Briepebie BoinylleHHoe B 1920 1., po3osoe BrHO Coeur de grain - OfHO 118 CaMbIX NBBECTHbIX
BH Cotes de Provence. OHO cunMTasTesa OOHM 3 CaMbIX TOHKIX MO BKYCY BVH B MYpE, JTO B/HO MPOV3BOOMTCA B AenapTameHTe Bap, B MPECTVKHLIX

nveHsix Domaines Ott, mprcosamHyBLLLXCA B 2004 T. K 13BECTHOW Moynne mpoussoamTenen BrH Champagne Louis Roederer.
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NICE COTE D'AZUR

Discover the General Aviation Terminal shops
Découyrez les boutiques du Terminal Aviation d’Affaires
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TERMINAL 2

Door to door delivery - Private appointment on request - Exclusive services

Open 7/7. From April 1t to September 30™: 8 a.m. - 8 p.m. From October 15t to March 315 10 a.m. - 7 p.m. Located 2 minutes from the P5 car park.
Quvert 7J/7. Du 1% awl au 30 septembre : de 8h & 20n. Du 1% octobre au 31 mars : de 10h & 19h. A 2 minutes du parking P5.

FRAGRANCES
EXCLUSIVE WINES
& SPIRITS

Chivas - Hennessy - Grey Goose -
Macallan - Johnnie Walker - Martell -
Rémy Martin - Louis Roederer -
Ruinart - Dom Pérignon - Krug -
Diptyque - Hermeés - Elie Saab - Kilian

PHONE: +33 (0)4 83 76 29 24
EMAIL: terminal.affaires@gmail.com

aelia DUTYFREE

WATCHES & JEWELRY

Breguet - Blancpain - Jaquet Droz -
Léon Hatot -Omega - Longines -
Rado - Breitling - Chopard - Chaumet -
Messika - Carrera - Palmiero

Private appointments available upon
request outside store hours.
PHONE: +33 (0)4 83 76 26 66
EMAIL: Passion.HourTAA@swatchgroup.com
website: www.hourpassion.com

HOUR
PASSION

102

GIFTS, DECORATION,
ICONIC UNIQUE PIECES

Baccarat - Christofle - Fendi Casa -
Foglizzo - Lalique -
Loro Piana Interiors - Ralph Lauren

PHONE: +33 (0)4 89 98 53 04
EMAIL: conceptstore.nice@boutsen.com
WEBSITE: www.boutsendesign.com

BOUTSEN
. DESI

YOUR EXCLUSIVE LUXURY REAL ESTATE SPECIALIST
FROM ST TROPEZ TO MONACO & IN PROVENCE

- SINCE 1979 -

I BEAUCHAMP
mmm ESTATES

19, RUE DES ETATS UNIS, CANNES « TEL: +33 (0)4 93 94 45 45 « INFO@BEAUCHAMP.COM « WWW.BEAUCHAMP.COM
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Enhanced soundproofing, Wik — nothing's too good for business
and private aviation customers. Guillaume Chielens, head of Airbus
Helicopters' Design and Style department, is determined to provide

this clientele with the greatest luxury and comfort possible.

SATTON

PROFESSION : DESIGNER D'HELICO

Insonorisation renforcée, connexion wifi... Rien n'est trop beau pour
a clientele d'aviation d'affaires et privee. Guillaume Chielens,
responsable du département « Design et Style » d'Airbus Helicop-

ters, aspire a lui offrir le meilleur niveau de luxe et

9
COP [

e 0

Je confort

Was being a helicopter designer a childhood
dream of yours?

f's mostly a grownup dream, when my love of
design merged with the exceptional world of
helicopters. More than that, though, it's a very
red, fremendously motivating challenge.

The presence of a Design and Style team
at Airbus Helicopters is relatively recent.
What was the first model to benefit from the
department’s talents?

The H160. We've dready worked extensively on
defining the aircraft's exterior lines for its distinctive,
modem look and to give it an overal design that
satisfies the needs of VIP clients. Now we're
focused on the H160's interior, and the theme
was determined by an actual design contest.
This phase wil take place in collaboration with the
designer selected through that competition.

py Camille Vittet

What challenges do you face in designing
VIP helicopters?

The real chalenge in designing a VIP cratft is to
ensure the highest level of luxury and comfort
possible while respecting a baanced mass
envelope. Because applying luxurious finishes,
attaining soundproofing worthy of the design,
and creating the seating comfort and various
features specific to the VIP segment (retractable
steps, mood lighting) are al elements  that
negatively impact mass. But disregarding the
levels of qualty and luxurious finishing  that
are expected on this type of aircraft is simply
unthinkable.

What degree of freedom do you have in
designing a VIP craft?

For the private and business aviation clientele,
a helicopter's design Is essential, so we have a
tremendous_amount of-freedom on- aircratt like

this. We look to the world of luxury in many other
segments for inspiration, picking out general
trends. Yachts, luxury vehicles, and architectural
designs help us brainstorm and translate the
essential aesthetics and components found in
the VIP realm for application in our aircratt.

What might tomorrow’s ideal VIP helicopter
look like?

| imagine an extremely quiet and agle flying
machine In which the pilot is replaced by a
steward who not only serves the guests, but
uses the navigation system to simply select the
chosen destination and the helicopter goes
there automatically. Amachine inwhich traditional
helicopter design codes have been abandoned,
replaced by the comfort and features found:in=
an at-home Iving room, with paneramic Views of

the surrounding environment. But all that might-

e for — the day after tomorrow!



Devenir designer d’hélicoptére, est-ce un
réve d’enfant ?

Clest surtout un réve dedulte, issu de la
rencontre de ma passion pour le design avec
ce produit exceptionnel gquest Ihélicoptere.
Meais c'est aussi, et surtout, un chalenge bien
réel et extremement motivant.

L’équipe de design et style d’Airbus
Helicopters est relativement récente.
Quel est le premier modéle piloté par ce
nouveau service ?

Lle H160. Nous avons dga beaucoup
travailé sur la définition des lignes extérieures
de l'appareil pour lui conférer sa modemité
et lui donner un design général repondant
aux attentes des clents VIP, Nous sommes
maintenant en charge du développement du
style intérieur du H160, dont le theme résulte
d'un design contest. Ce développement sera
fait en collaboration avec le designer sélectionng
alissue de ce concours,

de masse cohérente, En effet, application de
matériaux de finition luxueux, la recherche d'un
fres bon niveau dinsonorisation, e confort
dassise, certanes fonctionnalités propres au
segment VIP (marchepied rétractable, éclairage
d'ambiance) sont autant d'éléments qui vont
a lencontre de la masse. Il est pour autant
Impensable de faire limpasse sur la qualité et le
niveau de finition attendus sur ce type d'apparell,

De quelle liberté disposez-vous lorsque vous
concevez le design d’un appareil VIP ?

Le design de Ihélicoptere étant un élement
essentiel pour la clientele privee et d'affaires,
Cest sur ce type dapparel que nous avons
le maximum de liberte. Nous puisons notre
inspiration dans univers du luxe de maniere a
identifier les tendances générales. Les yachts,
les voitures de luxe ainsi que le monde de
[architecture nous pemeﬁ@mt réelement
dalmenter notre réflexion et didentifier les
incontournables de l'univers du c\ent VIP.

« [HE REAL CHALLENGE IN
DESIGNING A VIP CRAFT IS TO
ENSURE THE HIGHEST LEVEL OF
LUXURY AND COMFORT POSSIBLE
WHILE RESPECTING A BALANCED
MASS ENVELOFE. »

Guillaume Chielens

« LE VRAI CHALLENGE SUR LE
DESIGN D'UN APPAREIL VIP EST DE
LU DONNER LE MEILLEUR NIVEAU
DE LUXE ET DE CONFORT EN
RESTANT DANS UNE ENVELOPPE
DE MASSE COHERENTE. »

Guillaume Chielens
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Quel challenge implique le design A quoi pourrait ressembler, idéalement,
d’hélicopteres VIP ? I'hélicoptere VIP de demain ?
Le vrai challenge, sur le design d'un apparell Jimagine un  engin  volant  extrémement confort et les prestations d'un vral salon offrent

VIP, est de Iui donner le mellleur niveau de luxe
et de confort en restant dans une enveloppe

slencieux et agile ; le pilote est remplacé par
un steward qui, outre le senvice des hotes, n'a

106 'i y

une vue panoramigue sur lenvironnement.
mais c'est peut-étre pour apres-demain |
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yvesdelormeparis.com

15 rue des Etats-Unis — Cannes — Tél. : 04 93 38 93 39
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CONQUEST OF THE SKIES

—— DASSAULT AU FIRMAMENT ———

‘avionneur frangals féte ses cent ans. Une success story,.

by Denis Jembar



© Armée de I'Air

f there is one name In France — and beyond —
that is synonymous with aviation, it's Dassault.
This avigtion adventure is now celebrating
its hundredth anniversary. An extraordinary
industrial story that began in 1916, in the furor
of World War |, with the company's founder,
Marcel Bloch. This gifted young engineer, at
just 24 years old, was fascinated by anything
that fiew and designed the Eclair propeller for
the Caudron G.3, the single-engine aircrait
used in the Battle of Verdun. Partnering with
Henry Potez, he formed his first company and
developed a twin-engine, the SEA 4, production
of which ceased in parallel with the war's end.
Thus ended the first testing of his wings.
Marcel Bloch next set out to refine his business
acumen in the fumiture and real estate trades!

But that detour was brief and, in the Thirtles,
ne retumed to aeronautics, never agan to
stray. With an initial order of aeromedical craft,
folowed by bombers, first with his friend Potez,
then as head of his own company, he rode
the militarization wave preceding World War |l
There, he lost everything and dropped from the
radar in the Buchenwald concentration camp
o which he was deported in 1944, Having
survived and retumed, he changed his name to
Marcel Dassault.

From that moment forward, every aircratt he
designed and built became a symboal of French
aviation: the Ouragan in 1949, the Mystere Il in
1951, then the Mystere IV, the Mirage series,
and, lastly, the various Rafdes. A global figure
in mitary aviation, he also diversiied to the
pusiness aviation  sector
with the Falcon range.

By the tme he passed
away in 1986, the
company had  reached
the highest heights. His
son, Serge, an FEcole
Polytechnique  graduate,
took the helm the following
year. At age 62, he met the
challenge with flying colors.
This adventure was the

focus of an exhibition in the Nave of the Grand
Palais this past Aprl 9-14, a chance to witness
the astounding story of Dassault in a dazzling
show. The 50-minute spectacle was presented
on gant video screens, along with fascinating
computer graphics and laser effects.

There are currently 180 Rafales flying under the
French flag and the first export victories have
come at last. As for the Falcons, 2,250 have
een delivered to 80 countries in the past half
century. A true conquest of the skies.,

S’ est un nor

1. SEA IV on the ground with Eclair
propeller.

2. Patrol of four MD 450 Ouragans in
flight.

3. Opening night of the “La Conquéte
de LAir" show the Grand Palais in Paris,
April 9, 2016. Rafale B and Mystere/
Falcon 20.

4, Caudron G3.

5. Marcel Dassault in front of the
Mystere IV.

© Dassault Aviation - DR
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100 net. Victopra yenexa.

Montage et installations au Grand Palais a l'occasion du spectacle «La Conquéte de [Air,
adu 9 au 14 avril 2016. Installation du Rafale B.

Ecrv v ectb BO DpaHuym 1 3a ee npefenaMi s, HEMPEMEHHO
ACCOUMMDYIOLLIEECST C aB/aLyer), TO 370, 0esycnoBHO, - Dassault.
JlereHpapHas  KOMMaHist HefaBHO OTMEeTWNa CBoe  cTonetve. Ota
VICKIKOYTEIbHAS UCTOpUA Hadanacs B 1916 ., B pasrap [lepson
MUDOBOV BOVHbI. E€ OCHOBaTEb, 24-X NETHAA MeHvabHbI MOMoOon
nrxeHep Mapcens Brok, coznaet BosaylHe BUHT Eclalr s Cau-
dron (G3, 0OOHOMOTOPHOrO BuaHa, MEVHUMAEBLLErO  y4acTie B
Butee mov BepoeHe. 3atem, Bvecte ¢ AHpu 1013, OH cO30aeT CBOO
MEePBYIO KOMMaHIO 11 paspabaTsbiBasT ABYXMOTOPHBI camoneT SEA 4,
MPOV3BOACTBO KOTOPOO MPEKDALLAETCS C OKOHYaHIEM BOVHB,

KoHeL, nepBoro B3reTa. Mapces Bnok Nooao/ »asT COBEPLLEHCTBOBATL
CBOV VIHXEHEDHBIN Tas1aHT B MOOMSBOACTBE MEGES N 1 HEABKMOCTU! HO
3TOT Nepvion, HenmpoaorPKTeNeH, B 30-x I oH BO3BPALLIBETCA B aB/aLyio
VI O0OMbLLE HUKOMAa ee He MnoxkmupaeT. BCkope OH MomydaeT MnepBbie
3aKa3sl CaHTapHbIX CaMONETOB, 3aTem DOMOapAVOOBLLYVKOB, BHaqane
coTpyaH/Hast ¢ 10T, a 3atem BO MaBe COOCTBEHHOO MPeAnpUAT/IS OH
crenyeT MANTapUsaL Y, NMpeaecTBroLLEN BTopon M1poBon BonHe.
Bo Bpemst BOVHbI OH TERSET BCE 1 AENORTVPOBAH B 1944 T, B KOHL/Iareps
ByxeHBanba, BepHyBLMCE OTTyda, OH MEHsIET CBOe VM 11 CTaHOBUTCA
Mapcenem [lacco.

[o3ke, BCE CO3MaHHbIE VM BOSOYLLHbIE Cyda CTAHOBATCH CYMBOSAMY
OpaHLy3ckom aBralym: Yparan B 1949 ., Mystere | B 1951 ., Mys-
tere IV, ceprist MVpadk 1, HakoHEL, Patbans, ABNSACE OOHVM 13 BEAYLLX
MUOOBBIX  MOOVIBBOAUTENEN BOEHHOW aBuaLiii, OH Takke 3aHMasT
noYeTHOE MEeCTo B OMBHec-aBMaumy co cBoey rammor  Falcon. Ha
CEroaHALLHMY NeHb 180 Pahanen HaxoaaTes B COCTaRe BOSHHOIO (hnota
dpaHLysckor apMir, OHK Taroke NOoe3YIoTCS BCE BOSMBLLVIM YCMEXOB B
Npyrx cTpaHax. B nocnenHre noneexa 2250 Falcon akaemnispos 0610
npoaaHo B8 80 CTpaH mmpa.

B 1986, ron ero KoHHsl, MOearpUaTe HaxXOAMTCA Ha BEPLUVHE yCrexa.
Ero coiH Ceprk B 62 roga nepeH MacT bpasip! MPaBieHrst U MPeKpacHo
CrpaBNseTcst C aToM TRYAHOW 3a0a4el, OTa HEeBepOsTHas! arnonest Cyned
V1 yerexa Noc/y»Ka NoBOAOM 15 CO3OAHNS BbICTABKM, MPOLEALLIEN C
9o 14 anpena 2016 1. 8 myasee Grand Pdais B [ apmxe.
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POGECCYS: OSANHEP
BEPTOJIETOR

[OBbILLEHHAA 3BYKOVBOIALMA, MOOKIIOHEHME K
wi-fl... Trmom LvneHc, pykoBoouTens otaena «De-
sign & Style» kovnaHmy Airbus Helicopters cnewumT

NnoaapnTb KIIEHTaM YaCTHOM 1 O3HEC aBMaLyv

BbICOYaLLIIA YOOBEHb DOCKOLLV 11 KOMMDOPTA.

CTtaTtb ou3aiHepoM BEPTONETOB - 3TO AeTcKas MeuTa? STo, ckopee,
- B3POCas MeqTa, CUHTE3MPYIOLLAR MOe »efaHe CTaTb AUSaHESOM
N TaKOe UCKMIOYATENbHOE 1IB00RETEHVE, KaK BEpTONET. 370, Moexas
BCEro, - TRyAHas 3aJa4a 1 OrpoMHast MOTVBALMS,

Konnektns pusaiH u ctunb Airbus Helicopters 6bin cospaH
COBCEM HefaBHO. YTo cTano ero nepsbiM TBOpeHMem? H160. Mol
YKE [NOCTATOYHO [aBHO paboTaeM Hafl BHELLHVM OM3aMHOM annapara
005 MOVOaHVs eMy COBPEMEHHBIX TIVH, OTBEYarOLLIVIM MOTPEOHOCTAM
KveHToB VIP. Mbl Taoke paspadateiBaeM O/3aiH ero  HTepLepa.
[NapannensHO Mbl MPOBOAMM OV3aHENCKUN KOHKYOC, Y ero NobeayTers
OyneT COTRYOHHATL C HAMU B STOM MPOEKTE.

C Kakumy TPYOHOCTSIMM Bbl CTankyMBaeTecb Mpu paspaboTke
BepToneToB VIP? Camvor rasHov npobnemolr SeisaeTtca ooecneqeHie
YIDOBHST DOCKOLLM 1 KOMCDOPTA MOV KOHKPETHOM 11 OrpaHUYeHHOM BECe
annepara. Ka4ecTeeHHble OTAeN0YHbIE MaTepaibl, XOPOLLIMM YPOBEHb
3BYKOUBONALWM,  KOMOPTAOEBHEIE CYAEHA, a Takke HekOoTophie
XapaKTEPHbIE 0COBEHHOCTW annapaTtoB VP (BbIAB/KHBIE  CTYMEHBKN,
MSArKOe OCBELLIEHME) SBNSKOTCS [JOCTATOHHO TShKENbIMU - SNEMEHTaMI,
Tem He MeHee, HaM KaxeTCs HEBOSMOXKHBIM VCKIIIOHEHVE POCKOLLIHOMO
VIHTEDREPA Ha arnaparax Takoro Turna.

KakoBa Bawa cBobopja penctsuii npu paspaboTke AnsaiHa
Beptoneta VIP? [lyzaiH Beptoneta - 910 KIOHeBOV anieMeHT Ann
HACTHOW 11 AEN0BOVI KIVEHTYObI, 1 30ECH Mbl ODNa8EM MaKCHMASIBHOM
CBOOOAOV AECTBIV, Hac BOOXHOBIAET Chepa POCKOLLIM 1 COBREMEHHBIX
TEHOEHUMN,  SXThl, DOCKOLLHbIE MALLMHB, a Take apxXUTEKTYPHbIE
JOCTVDKEHS MOMOratoT HaMm HaxoduTb MOeW W BKIIoYaTb B An3alH
VHTEPBEPA BCE MOVIBLIYHBIE 3NEMEHTbI OOCTAHOBKI KieHToB VI,

Kak 6ynyT BoirnsgeTb VIP BepToneTbl ByayLiero? A noeicTasngio
cele  OeClUyMHBIN M MaHeBOeHHbIM  annapar.  [viota  3amendeT
BOPTIMPOBOAHVIK, KOTOPBIV, MOMIMO OOCITY»KIBaHIS MACCAaMKO0B, MOOCTO
BBOOVT MYHKT HasHaY“eH/a A NnepeneTa Ha asToruioTe. Hopvar/ssl
BEpTOMETA  YCTYIAIA - MECTO  KOMOPTY 11 HACTOALLEMY CasloHy C
NaHOPaMHbBIM BIOM,
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OF LUXURY AND
COMFORT UNRIVALLED
IN THAT CATEGORY.. "

"UN NIVEAU DE LUXE
ET,.DE CONFORT
SANS EGAL DANS LA
CATEGORIE. "

ccording to the Crewe-based
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Book* your exclusive VIP programme

to discover the Cannes Yachting Festival:
personalized tour, helicopter transfers,
visit of yachts, VIP club....

2791 chemin Saint-Bemard

e
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5220 Vellaurs

Fax 4
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cannesyachtingfestival.com +33 (0)1 47 56 64 09

WWW.02C. fr or cannes@reedexpo.fr
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GENEVE

New. Retro

DE GRISOGONO BOUTIQUE - HOTEL CARLTON CANNES, 58 LA CROISETTE - TEL. +33 (0)4 93 06 40 06
LOUIS JULIAN ET FILS, 71 RUE D'ANTIBES, 06400 CANNES - TEL. +33 (0)4 93 39 30 68

www.degrisogono.com



